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THIS  32-PAGE  BOOKLET  has  just  been  published  by  Canco  to  aid  the 
National  Program  on  Nutrition.  It  contains  a  nontechnical  inter¬ 
pretation  of  the  Government  -  approved  diet  in  terms  of  canned 
foods.  More  than  250,000  copies  have  already  been  requested  by 
teachers  and  home  economists  for  use  in  their  classes  as  source 
material  for  dietary  facts  outlined  at  the  Nutrition  Conference  for 
Defense.  It’s  another  Canco  way  of  building  greater  public  con¬ 
fidence  in  the  foods  you  pack. 
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ORDER  1942  CAKHIMG  MACHIRERY. ..HOW! 


FMC  DOUBLE  HUSKER 

Completely  eliminates  bruising  and 
breaking  of  corn,  due  to  entirely  new 
husking  principle.  Long-wearing,  semi- 
hard  rubber  rolls.  Also  offers  still 
greater  capacity  and  lower  upkeep 
cost.  Motor  drive  optional  and  does 
not  add  to  space  required  per  busker. 


I  PEERLESS 
CORN  WASHER 

Gently  rubs  cuid  scrubs  the  ears  against 
each  other;  loosens  dirt  and  flushes  it 
out  with  powerful  water  sprays.  Also 
acts  as  rehusker  and  silker.  All  me'al; 
completely  sanitary. 


LEWIS  WHIRLPOOL  WASHER  FOR  WHOLE  GRAIN  CORN 

Gives  most  effective  separation  of  good  devices  to  damage  corn.  A  high  speed 
cut  corn  from  "trash".  Cleaning  is  by  washer, 
floatation  and  spraying;  no  mechanical 


’  USE  THIS 

CONVENIENT  COUPON!  J 

FOOD  MACHINERY  CORP.,  Hoopaston,  III.  A-700-T  . 

Please  send: 

Full  Details  Re. 

□  Your  General  Catalog 

CORN  CANNERS: 

ANTICIPATE  YOUR  NEEDS 

TO  AVOID  DISAPPOINTMENT 

You  will  probably  need  more  high-speed, 
quaUty  machinery  to  meet  extra  demands  in  1942.  Don't  risk  dis¬ 
appointment.  Look  ahead;  protect  yourself  by  placing  orders  irmne- 
diately,  so  that  they  will  get  into  scheduled  production  in  advance 
of  the  new  year. 


No.2  UNIVERSAL  CORN  CUTTER 

Increases  yield,  improves  quality.  Adap¬ 
table;  will  single-cut  whole  grain  corn; 
double-cut  kernel  corn  or  cut  and  scrape 
for  cream  style.  Has  built-in,  automatic 
lubrication. 


MODEL  8  CORN  SILKER 
WITH  DOUBLE  COB  REEL 

The  two  reels  are  driven  separately,  so 
one  may  be  stopped  for  cleaning  and 
all  com  diverted  through  the  other. 
Reduces  shutdowns.  Also  assures  better 
distribution  of  corn. 


M  &  S  HI .  SPEED 


PLUNGER  FILLER 


Cans  go  through  this  filler  at  3  to  5  a 
second  without  spilling  or  slopping.  Fills 
practically  any  liquid  or  semi-liquid 
product  into  any  shape  or  size  can,  jar 
or  carton.  Has  No-Can-No-Fill  device. 
Various  sizes,  in  capacities  from  100  to 
300  cans  per  minute. 
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rates  upon  application.  Forms  close  Wednesday;  cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter 
at  the  Post  Oilice,  Baltimore,  Md.,  under  Act  of  March  3rd,  1879. 
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A  BRIEF  LOOK  At  '42 

WV" 

Crown  Can  customers  are  glad  to 
have  at  their  disposal  the  resources 
of  the  great  Crown  organization. 

Now  completing  its  49th  year  in 
business,  with  the  largest  volume 
of  sales  in  its  history,  Crown  is 
active  in  Defense  work  and  in  sup¬ 
plying  goods  and  services  needed 

K 

during  the  emergency. 

Crown  Can  Company  thus  enjoys 
many  strategic  advantages,  and  is 
in  the  fortunate  position  of  being 
able  to  offer  all  packers  within 
shipping  radius  of  its  plants  the 
assurance  of  a  thoroughly  depend¬ 
able  can  service  at  a  time  when  it 
will  be  needed  most. 


CROWN  CAN  COMPANY,  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Company 
Baltimore  St.  Louis  Houstoir  Madison  Orlando  Fort  Wayne  Nebraska  City 
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Here’s  No.  12  in  Continental  Can  Company’s  national 
advertising  series  promoting  products  that  come  in  cans. 
You’ll  see  this  timely  full-page,  two-color  advertisement 
in  the  Dec.  20th  issue  of  The  Saturday  Evening  Post.  It’s 
another  "double-duty"  ad  — designed  to  help  our  cus- 
*omers  and  national  nutrition.  Free  reprints  are  available. 
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EDITORIALS 


The  new  buying  method— You  have  heard 

or  read  expressions  like  “negotiated  contracts”  in¬ 
stead  of  bids  to  supply  canned  foods  to  the  defense 
units  but  we  doubt  if  this  has  left  you  very  clear  on 
the  matter.  And  you  have  heard,  too,  that  the  Govern¬ 
ment  wants  to  spread  its  buying  over  the  widest  pos¬ 
sible  field,  down  to  the  smallest  producers,  just  as  it 
is  now  busy  trying  to  spread  defense  efforts  down 
through  the  small  firms  of  all  kinds,  as  supply  sources 
for  some  vital  parts  of  the  production.  In  other  words 
it  wants  everyone  to  have  a  hand  in  this  big  job: 
producing  defense  materials  or  foods  for  the  soldiers 
and  the  civilians;  and  if  the  Government  wants  this 
why  should  anyone  refuse  to  “play  ball” ;  where  is  there 
room  for  refusal  to  cooperate? 

At  any  rate  the  Army  Quartermaster  Corps  has  de¬ 
cided  to  bring  this  home  to  the  food  industry,  will  or 
nil,  and  for  that  purpose  has  appointed  a  series  of 
“Public  Relations  Officers”  in  all  leading  food  produc¬ 
ing  regions,  and  has  set  up  a  plan  which  will  accom¬ 
plish  this  objective. 

Thus  1st  Lt.  John  G.  Volz,  Public  Relations  Officer, 
Office  of  Quartermaster,  3rd  Corps  Area,  has  opened 
an  office  in  room  515A,  Hearst  Tower  Building,  Balti¬ 
more,  and  is  now  busy  at  work.  In  a  circular  he  says : 

ARMY  BUYING  CANNED  FOODS  IN  THE  FIELD 
“Quartermaster  buying  of  canned  foods  has 
been  extended  to  include  contracts  negotiated  di¬ 
rectly  with  canners  at  their  plants  as  a  means  of 
extending  the  Army  supply  to  a  greater  number 
of  processing  plants,  the  War  Department  an¬ 
nounced  this  week. 

Procurement  officers  of  the  Chicago  Quarter¬ 
master  Depot,  through  which  the  major  portion  of 
the  Army’s  canned  vegetables  are  purchased,  have 
recently  called  upon  canners  in  Wisconsin  and 
other  states.  Assisted  by  Department  of  Agri¬ 
culture  inspectors,  the  officers  have  negotiated  con¬ 
tracts  and  obtained  on-the-spot  inspection  of  the 
goods  to  be  delivered  under  the  contracts. 

The  new  plan,  under  which  a  portion  of  the 
Army’s  needs  is  being  obtained,  makes  it  possible 


for  the  canner  to  know  that  his  goods  meet  Army 
specifications  before  he  contracts  for  delivery. 

To  date,  initial  buying  under  the  plan  hks  proved 
satisfactory  both  to  suppliers  and  to  the  Quarter¬ 
master  Corps.” 

In  further  explanation,  the  Headquarters,  in  Chi¬ 
cago,  has  sent  out  this  circular,  covering  all  sections : 

“To  aid  the  small  canner  in  getting  his  share  of 
Army  business  the  Chicago  Quartermaster  Depot, 
through  which  the  major  portion  of  the  Army’s 
canned  vegetables  are  purchased,  is  now  sending 
“buying  teams”  into  the  field  to  deal  directly  with 
the  canners  at  their  plants.  This  field-buying 
policy  is  the  result  of  the  new  informal  negotiated 
method  of  procurement  recently  adopted  by  the 
Quartermaster  Corps. 

The  “buying  teams”  are  made  up  of  a  Quarter¬ 
master  Procurement  Officer,  a  civilian  canned 
vegetable-buying  specialist,  and  an  Agricultural 
marketing  Service  man  from  the  Department  of 
Agriculture.  So  far  these  field  buyers  have  gone 
into  Illinois,  Indiana,  Ohio,  Wisconsin  and  Min¬ 
nesota  to  purchase  thousands  of  cases  of  corn, 
peas,  tomatoes,  and  tomato  juice,  these  states  be¬ 
ing  heavy  producers  of  these  food  items. 

The  Agricultural  Marketing  Service  man  makes 
an  on-the-spot  inspection  of  the  canner’s  products. 

If  they  meet  specifications,  then  the  Quarter¬ 
master  Officer  and  the  civilian  buyer  negotiate  the 
price,  and  the  deal  is  closed  with  a  minimum  of 
trouble  for  the  canner. 

This  new  method,  which  is  essentially  the  same 
as  that  used  by  the  large  grocery  chains,  should 
show  a  considerable  saving  in  cost  to  the  Govern¬ 
ment. 

The  canner  benefits  in  two  main  ways — (1)  It 
gives  the  small  individual  canner  a  chance  to  deal 
with  the  Army  and  (2)  it  makes  it  possible  for 
the  canner  to  know  that  his  goods  meet  Army 
specifications  before  he  contracts  for  delivery. 
“To  date,  initial  buying  under  the  plan  has  proved 
very  satisfactory  both  to  suppliers  and  to  the 
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Quartermaster  Corps,”  states  Lt.  Col.  C.  Elliot, 
head  of  Procurement  at  the  Chicago  Quarter¬ 
master  Depot.” 

Try  to  visualize  the  huge  task  of  providing  enough 
food  for  our  defense  forces,  and  not  only  for  our  own 
population  but  for  all  our  allies  and  their  starving 
people.  It  is  said  that  Lease-Lend  is  to  spend  Five 
million  dollars  daily  for  farm  and  other  food  products. 
You  can’t  picture  that!  It’s  too  big,  but  that  is  the 
job  we  have  set  out  to  do,  and  ivill  do  with  your  and 
others’  help. 

Speakers  at  the  canners  eonventions  so  far  held  have 
stressed  the  need  of  more  foods  than  you  have  been 
accustomed  to  even  dream  about — the  unlimited  pro¬ 
duction  of  all  sorts  of  foods,  to  the  limit  of  the  land’s 
productability.  Apparently  the  year  1942  is  to  be  de¬ 
voted  to  but  two  things:  (a)  the  production  of  arms 
and  equipment,  and  (b)  the  production  of  foods. 

And  now  they  have  set  ways  and  means  of  taking 
all  your  products,  if  they  are  worth  while,  at  your 
agreed  upon  price,  examined  and  passed  upon  befole 
leaving  your  warehouse.  And  it  is  expected  that  they 
will  be  able  to  say,  in  fairly  definite  manner,  just  how 
much  of  your  expected  1942  production  they  will  need, 
and  to  make  this  estimate  within  the  next  month  or 
so.  They  will  do  their  best  to  estimate  this,  but  let’s  be 
human  with  them,  and  if,  after  they  have  made  the 
estimate  as  the  months  roll  by  they  find  that  they  will 
have  to  double  the  amount,  let’s  not  be  critical, and  too 
ready  with  adverse  comment.  If  you  can’t  enter  into 
it  in  that  spirit,  then  for  heaven’s  sake,  offer  your  ser¬ 
vices  now  to  state  the  amount  exactly  as  it  will  ulti¬ 
mately  prove  out.  We  know  they  will  welcome  such  a 
prophet. 

Hats  off  to  the  splendid  job  they  are  doing,  and  try¬ 
ing  to  do,  and  to  our  Government  for  its  fine  humani¬ 
tarian  determination  to  help  feed  the  hungry  of  other 
nations,  out  of  our  abundant  supplies. 

SELL  NEAR  HOME — Small  and  medium  sized  can¬ 
ners  are  making  a  determined  effort  to  market  their 
goods  as  near  home  as  possible — ^to  save  transportation 
delays  and  expense,  and  to  put  the  goods  in  the  hands 
of  consumers  at  lower  prices,  even  in  the  face  of  better 
profits.  Last  week  we  called  your  attention  to  what 
the  State  of  Maine  is  doing.  Here  is  another  story  that 
highlights  the  need: 

“I  remember  the  first  year  I  went  down  to  Warm  Springs, 
about  17  years  ago.  (President  Roosevelt  speaking)  I  was 
awakened  every  night  for  two  or  three  nights,  about  half-past 
one  in  the  morning,  by  a  very  heavy  railroad  train  going  through 
town.  And  as  it  went  through  town,  the  fireman  had  his  hand 
on  the  whistle  and  woke  up  everybody.  What  he  had  intended 
to  do  was  to  salute  the  young  lady  in  town  that  he  was  engaged 
to. 


I  went  down  to  the  station,  after  two  or  three  nights  of  being 
waked  up,  and  I  said  to  the  station-master,  “What’s  that  train 
that  goes  through  at  half-past  one  in  the  morning  that  makes 
that  awful  noise?” 

“Well,”  he  said,  “that’s  the  milk  train.  Milk  and  cream.” 

And  I  said,  “Where  is  it  going?” 

“Oh,  it’s  going  down  to  Florida,  to  Miami,  Tampa,  Palm 
Beach.” 

I  said,  “That’s  very  interesting.” 

Knowing,  of  course,  that  the  climate  in  Florida  does  not  make 
it  exactly  a  favorable  dairy  country,  I  said  to  him  in  the  way 
of  conversation,  “Where  does  it  come  from.  North  Georgia?” 

“Oh,  no,”  he  said,  “it  doesn’t  come  from  North  Georgia.  It 
comes  from  Wisconsin.” 

I  said,  “What?  Nearly  two  thousand  miles — milk  and  cream 
for  Florida!” 

Well,  it  was  milk  raised  in  Wisconsin,  taken  down  in  refriger¬ 
ator  cars,  through  Illinois  and  a  corner  of  Indiana  and  a  corner 
of  Ohio — all  dairy  States,  and  through  Kentucky — ^which  cer¬ 
tainly  is  a  dairy  State,  and  Tennessee,  and  then  in  the  North  of 
Georgia,  which  is  a  grand  country  for  making  any  kind  of 
dairy  products.  None  are  made  there.  And  they  carried  that 
milk  and  cream  down  through  Georgia  and  into  Florida. 

Now,  something  is  wrong  with  that  kind  of  national  economics. 
I  use  that  just  as  an  illustration.  If  we  get  interested  in  those 
problems  at  home  our  interest  will  extend  to  the  county,  and 
then  to  the  Hudson  River  Valley,  and  then  the  rest  of  the  State 
of  New  York,  so  to  the  East,  and  the  Middle  West  and  the 
other  parts  of  the  country.” 


Calendar  Of  Events 


NOVEMBER  24-25— lowa-Nebraska  Canners  Association,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

NOVEMBER  25 — Twenty-seventh  Annual  Meeting,  Pennsyl¬ 
vania  Canners  Association,  Yorktowne  Hotel,  York,  Pennsyl¬ 
vania. 

DECEMBER  4-5 — Fall  Meeting,  Tri-State  Packers  Associa¬ 
tion,  Traymore  Hotel,  Atlantic  City,  New  Jersey. 

DECEMBER  4-5 — Northwest  Frozen  Foods  Association,  Seattle. 

DECEMBER  5 — Annual  Convention,  Minnesota  Canners  Asso¬ 
ciation,  Nicollet  Hotel,  Minneapolis. 

DECEMBER  8 — Annual  Meeting,  Maine  Canners  Association, 
Eastland  Hotel,  Portland,  Maine. 

DECEMBER  9-10 — Annual  Meeting,  Ohio  Canners  Association, 
Commodore  Perry  Hotel,  Toledo,  Ohio. 

DECEMBER  11-12 — Fifty-sixth  Annual  Meeting,  Association 
of  New  York  State  Canners,  Inc.,  Statler  Hotel,  Buffalo,  New 
York. 

JANUARY  7-9,  1942 — Annual  Meeting,  Northwest  Canners  As¬ 
sociation,  Seattle. 

JANUARY  24-30,  1942 — Annual  Meeting,  National  Food  Brok¬ 
ers  Association,  Palmer  House,  Chicago.  Illinois. 

JANUARY  25-30,  1942 — National  Canners  Association,  An¬ 
nual  Convention,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  25-30,  1942 — Canning  Machinery  and  Supplies  As¬ 
sociation,  Exhibition,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  28,  1942 — National  Pickle  Packers  Association,  An¬ 
nual  Meeting,  Palmer  House,  Chicago,  Illinois. 

MARCH  5-7,  1942 — Canners  League  of  California,  Hotel  Del 
Monte,  Del  Monte.  California. 
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INDIANA  CANNERS  ELECT  CODDINGTON 


A.  E.  Coddington,  Ladoga  Can¬ 
ning  Company,  was  elected  to  suc¬ 
ceed  A.  F.  Dreyer  as  President  of 
the  Indiana  Canners  Association 
at  the  Annual  Meeting  held  at  the 
Claypool  Hotel,  Indianapolis,  No¬ 
vember  13  and  14.  Carl  Scudder, 
John  S.  Mitchell,  Inc.,  Windfall, 
was  elected  Vice-President  and 
Robert  Jackson  re-appointed  Secre¬ 
tary-Treasurer. 

New  Directors  elected  are  Carl 
Scudder,  Kenneth  Rider  and  Frank 
Falk,  who  together  with  Ralph 
Butterfield,  Art  Noble,  E.  A.  Cod¬ 
dington,  A.  F.  Dreyer,  Ray  Haynes 
and  Jack  Morgan  form  the  Direc¬ 
torate. 

The  meeting  opened  with  an  af¬ 
ternoon  session  on  November  13, 
when  President  Dreyer  reviewing 
activities  of  the  Association  for  the 
year,  told  of  the  many  special  meet¬ 
ings  held  to  consider  measures  for 
cooperating  with  the  Government 
in  defense,  in  army  and  lend-lease 
canned  foods  purchases;  the  work 
of  the  Association  office  in  analyz¬ 
ing  of  bid  invitations  and  of  other 
association  work  in  keeping  the 
membership  posted  of  prevailing 
conditions.  Mr.  Dreyer  spoke  of 
the  high  interest  created  by  the 
Tomato  Show  this  past  season,  how 
the  many  visitors  saw  and  marvel¬ 
led  at  the  beautiful  tomatoes  on 
exhibit,  and  who  evidently  took 
back  home  with  them  a  conviction 
that  Indiana  was  certainly — the 
State  from  which  to  purchase  to¬ 
matoes,  juice,  catsup  and  other  to¬ 
mato  products. 

Straight  Thinking 

Speaking  for  the  National  As¬ 
sociation  of  Manufacturers,  J.  S. 
Sprott,  a  firm  believer  in  “all-out” 
cooperation  in  the  completion  of  de¬ 
fense  work,  pointed  to  today’s 
feverish  business  activity  as  a  rea¬ 
son  why  the  country’s  manufactur¬ 
ers  are  apt  to  overlook  or  consider 
lightly  many  things  that  are  of  ex¬ 
treme  importance  to  them.  He 
said,  for  instance,  that  too  little  at¬ 
tention  is  given  to  the  excessive 
taxation  placed  upon  business  as 


well  as  to  the  communistic  inroads 
being  made  upon  business  and  par¬ 
ticularly  upon  the  youth  of  the  na¬ 
tion  in  the  teachings  in  the  schools. 
These  situations  call  for  some 
straight  thinking,  he  said,  citing 
examples  and  urged  that  means 
and  action  be  taken  to  curb  the 
communistic  elements  and  for  hold¬ 
ing  taxation  to  a  minimum. 

Canned  Food  Essential  In  Defense 

The  many  activities  and  accom¬ 
plishments  through  the  year  were 
reviewed  by  Robert  C.  Paulus, 
President  of  the  National  Canners 
Association,  who  again  pointed  to 
the  essential  position  of  the  can¬ 
ning  industry  in  supplying  neces¬ 
sary  foods  for  defense  and  for  the 
lend-lease  program.  Mindful  of  im¬ 
minent  need  for  food,  Mr.  Paulus 
said  that  the  tendency  of  the  Office 
of  Production  Management  is  to 
round  out  existent  production  fa¬ 
cilities  of  canners  to  a  100  per  cent 
basis.  He  reviewed  the  priorities 
situation,  stating  that  the  supply 
of  critical  materials  to  the  various 
industries  will  be  done  by  alloca¬ 
tion,  each  industry  to  be  considered 
separately  to  insure  efficient  utili¬ 
zation  of  the  materials  allotted. 
What  the  canning  industry  will  get 
will  be  based  upon  the  question¬ 
naires  sent  to  all  canners  by  the 
Department  of  Agriculture  on  Sep¬ 
tember  16,  when  they  were  asked 
what  machinery  and  equipment 
they  would  require  for  operations 
in  1942,  and  to  estimate  their  pro¬ 
duction  capacity  under  various  con¬ 
ditions.  About  one-half  of  the  can¬ 
ners  have  made  reply  to  the  ques¬ 
tionnaire  and  it  is  hoped  that  the 
balance  will  answer  without  fur¬ 
ther  delay,  to  assure  receiving  the 
equipment  they  need. 

Lt.  Col.  Robert  F.  Carter  ex¬ 
plained  the  buying  methods  of  the 
Army  and  made  comparisons  of 
today’s  procedure  with  that  of  the 
first  World  War.  He  further  ex¬ 
plained  the  army’s  efficient  method 
of  distribution  of  procured  foods 
to  the  various  depots  throughout 
the  country.  Colonel  Carter  said 


that  the  Army’s  full  requirements 
for  this  year  have  been  purchased 
through  bids  and  negotiations  and 
commented  upon  the  experiences 
and  improvements  made  in  pro¬ 
curement  this  past  season.  It  is 
expected  that  full  requirements  for 
next  year  will  be  known  by  Janu¬ 
ary  1  he  said. 

Labeling  Opportunity 

It  was  again  emphasized  that  the 
canning  industry  is  particularly 
fortunate  by  Happer  Payne,  Na¬ 
tional  Canners  Association  Label¬ 
ing  Committee,  who  reminded  that 
food  is  an  absolute  essential  in  the 
defense  program.  Canners,  he  said, 
are  enjoying  wide  distribution  as  a 
result  of  defense  and  increased 
employment,  while  many  other  in¬ 
dustries  are  facing  extinction  or 
conversion  to  defense  work  and 
consequent  loss  of  markets.  The 
canners’  attention  should  now  be 
directed  to  better,  more  informa¬ 
tive  labeling  of  products  to  assure 
continuance  of  the  use  of  canned 
foods  when  the  war  is  over.  He 
suggested  a  close  study  of  labels 
for  needed  changes  emphasizing 
truthfulness  to  better  tell  the  con¬ 
sumer  what  is  in  the  can.  He  re¬ 
ferred  to  the  newest  of  the  com¬ 
mittee’s  releases  “Canned  Foods 
Labels  that  Meet  Consumer  Needs,” 
and  to  other  bulletins  published 
through  the  year,  which  explain 
label  construction  and  require¬ 
ments.  He  said  that  the  Associa¬ 
tion  will  be  glad  to  furnish  any  of 
these  booklets  and  to  aid  in  the 
preparation  of  new  or  changed 
labels. 

FSCC  Plans  Huge  Purchases 

J.  B.  White,  Chief  of  the  Canned 
Fruit  and  Vegetable  Section  of  the 
Surplus  Marketing  Administration 
said  that  it  will  be  necessary  for 
every  canner  to  take  an  active  part 
in  supplying  the  huge  amount  of 
food  needed  to  care  for  lend-lease 
purposes.  Britain,  he  said,  is  in 
dire  need  of  food,  as  there  is  no 
possibility  of  increasing  their  own 
production  and  they  look  to  the 
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United  States  to  supply  it.  FSCC 
expects  to  know  what  canned  foods 
they  will  require  within  the  next 
30  days.  Mr.  White  said  that  these 
requirements  will  be  very  great 
and  urged  preparing  plants  for 
greatly  increased  production.  If 
difficulty  is  experienced  in  obtain¬ 
ing  the  necessary  boxes  for  ex¬ 
ports,  he  said  that  FSCC  will 
aid  in  obtaining  them. 

Super-Salesmanship 

Paul  Fishback,  Secretary  of  the 
National  Food  Brokers  Association 
spoke  of  the  need  for  super-sales¬ 
manship  to  satisfy  customers  dur¬ 
ing  scarcity.  It  does  not  appear 
that  a  national  scarcity  exists,  he 
said,  for  the  canners  have  had  good 
packs.  However,  the  heavy  demand 
upon  them  for  defense,  lend-lease 
and  other  purposes  has  brought 
about  higher  prices  and  in  cases 
short  deliveries.  “In  the  dividing 
up  and  passing  around  let  this  be 
done  with  far  sighted  thought  in 
mind  that  the  time  inevitably  is 
coming  when  the  business  of  these 
same  buyers  will  be  earnestly  and 
urgently  sought  in  a  highly  com¬ 
petitive  market.”  The  food  broker 
can  do  much  to  hold  such  contacts 
and  the  friendship  of  buyers. 

Priorities  Explained 

Carlos  Campbell,  Director  of  Di¬ 
vision  of  Statistics,  National  Can¬ 
ners  Association,  gave  a  very  clear 
and  concise  explanation  of  the  pri¬ 
orities  set  up  in  the  Office  of  Pro¬ 
duction  Management  and  explained 
the  application  of  the  different 
numbers  for  the  allocation  of  ma¬ 
terials.  Priority  ratings  are  not 
assigned  to  companies,  as  some 
mistakenly  believe,  but  are  given 
to  indicate  the  order  of  delivery  of 
critical  materials.  A-1  ratings  ap¬ 
ply  to  defense  only.  A-2  to  A-10 
apply  to  materials  used  partially 
for  defense.  The  P-22  assigned  to 
the  canning  industry  last  summer 
and  later  extended,  gives  an  A-10 
rating  for  repair  parts,  replace¬ 
ment  machinery  and  operating  sup¬ 
plies.  A  most  recent  change  in 
P-22  now  makes  it  applicable  to 
machinery  needed  for  replacement 
for  more  efficient  production.  A 
PD-1  order  is  used  for  one  person 
and  one  order,  which  usually  re¬ 


quires  about  two  weeks  to  obtain 
rating.  The  need  for  the  material 
covered  and  especially  food  machin¬ 
ery  should  be  emphasized  on  PD-l’s 
he  said.  The  policy  of  0PM  has 
been  to  round  out  the  plant  for  100 
per  cent  production  capacity. 

Committee  Reports 

Clarence  L.  Turmail,  Chairman 
of  the  Resolutions  Committee,  ten¬ 
dered  resolutions  in  tribute  to 
Ralph  Kemp,  W.  E.  Eberhardt  and 
Stewart  Matlock,  members  who 
had  died  during  the  year.  Further 
resolutions  were  adopted  in  oppo¬ 
sition  to  strikes  in  defense  plants 
and  in  request  for  State  aid  in  com¬ 
bating  the  Corn  Borer. 

Kenneth  Rider  reported  that  the 
Auditing  Committee  found  the  as¬ 
sociation’s  books  in  good  order  and 
paid  tribute  to  Secretary  Robert 
Jackson  for  the  fine  manner  with 
which  he  handled  association  af¬ 
fairs  in  a  difficult  year. 


Administrator  of  Surplus  Marketing  and 
0PM  Official  Addresses  Fertilizer 
Convention  at  Atlanta,  Ca., 
November  19.  1941 

On  an  average  of  $5,000,000  a  day  of 
lease-lend  money  will  go  for  the  purchase 
of  agriculaural  commodities  during  the 
next  three  months,  Roy  F.  Hendrickson, 
administrator.  Surplus  Marketing  Ad¬ 
ministration,  which  is  in  charge  of 
Lease- Lend  food  purchases,  announced 
at  the  17th  Annual  Southern  Convention 
of  The  National  Fertilizer  Association. 

“A  million  and  a  half  dollars  of 
Lease-Lend  money  is  being  concentrated 
in  the  purchase  of  agricultural  com¬ 
modities,”  said  Mr.  Hendrickson.  “We 
began  our  buying  program  last  spring 
and  this  week  we  passed  the  $500,000,000 
mark  in  our  expenditures  for  farm  prod¬ 
ucts.  We  are  continuing  our  buying  and 
contracting  for  food  stocks  at  a  rate 
which  will  use  another  $500,000,000  by 
the  end  of  February. 

“The  third  $500,000,000  is,  in  a  sense, 
pledged  to  be  spent  afterward  so  that 
farmers  may  continue  to  see  their  way 
clear  to  keep  on  increasing  the  production 
of  needed  products,  which  will  be  coming 
from  farms  and  feed  lots  during  the 
spring  and  summer  ahead.” 

Farm  Price — “The  fate  and  future  of 
democracy  depends  upon  our  ability  to 
push  production  to  unprecedented  levels,” 
said  Mr.  Hendrickson.  “After  this 
struggle  is  won,  our  future  economic  and 
social  welfare  will  depend  upon  our 


WISCONSIN  ELECTS  SCHROEDER  CORN 
BUREAU  TRUSTEE 

Wisconsin  members  of  the  Corn  Can¬ 
ners  Service  Bureau  met  at  Milwaukee 
during  the  Wisconsin  Convention  and 
selected  A.  F.  (Gus)  Schroeder,  Fox 
Valley  Canning  Company,  Hortonville, 
to  succeed  John  Albright,  Columbus  Can¬ 
ning  Company,  as  trustee,  subject  to 
election  at  the  National  Convention. 
Those  present  were  quite  proud  of  the 
exoneration  of  the  Bureau  by  the  De¬ 
partment  of  Justice  and  all  were  en¬ 
thusiastic  about  the  continuation  of  the 
Bureau,  feeling  that  even  though  it  is  not 
seriously  needed  at  the  present  time, 
there  will  soon  come  a  time  when  its  ser¬ 
vices  will  again  be  appreciated.  Wilbur 
Carlson,  who  recently  took  over  new 
duties,  announced  that  arrangement  had 
been  made  with  his  new  employers  to 
continue  to  be  associated  with  the  Bureau 
until  such  time  that  he  could  be  replaced, 
or  until  February  1. 


PINEAPPLE  DIVIDEND 

The  Hawaiian  Pineapple  Company, 
Inc.,  Honolulu,  T.H.,  has  declared  a  spe¬ 
cial  dividend  of  25  cents. 


ability  to  distribute  the  abundance  which 
this  country  is  capable  of  producing.” 

Despite  Lease-Lend  purchases,  Mr. 
Hendrickson  reported  that  he  foresaw  no 
increase  in  food  prices  due  to  shortage 
of  supplies.  “Looking  ahead  over  the 
next  six  months,”  he  said,  “rising  pro¬ 
duction  costs  in  terms  of  material  and 
labor  will  be  more  responsible  for  any 
rise  in  food  prices  than  shortage  of 
supplies.” 

What  Price  Fertilizer — T.  E.  Milliman 
of  the  Office  of  Price  Administration, 
Washington,  D.  C.,  in  his  talk,  “Fertil¬ 
izer  Industry  Adjustments  During  the 
Emergency,”  spoke  of  fertilizer  prices 
which,  according  to  the  U.  S.  Department 
of  Agriculture,  are  lower  than  most  all 
the  commodities  which  a  farmer  buys. 

“The  price  levels  at  which  fertilizers 
and  fertilizer  materials  moved  to  the 
farm  during  the  Spring  and  Fall  of  1941 
were  within  the  reach  of  most  classes  of 
farmers,”  said  Mr.  Milliman.  “Moving 
back  from  the  farms  to  the  local  dealers 
and  agents  we  find  that  for  the  most  part 
normal  retail  margins  prevailed. 

“Moving  further  back  from  the  dealer 
to  the  factory,  the  price  situation  that 
prevailed  allows  the  statement  that  here, 
too,  normal  margins  of  production,  over¬ 
head,  and  selling  costs  were  the  rule. 
Moving  all  the  way  back  to  essential  ma¬ 
terials,  we  find  that  prices  of  nitrogen 
and  potash  were  reasonable,  and  mixers 
who  do  not  produce  superphosphate  were 
able  to  buy  from  their  larger  competi- 
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tors  within  limits  which  permitted  free 
competition  with  acidulators,  who  sold 
the  complete  fertilizer.”  It  is  expected 
by  OPA  that  this  situation  continues 
to  prevail. 

Indtistry  and  Government  Committee — 
Mr.  Milliman  announced  the  appointment 
of  an  industry  committee  which  is  to 
be  invited  to  consult  with  Government 
officials  generally,  including  the  Depart¬ 
ment  of  Agriculture,  on  emergency  mat¬ 
ters  affecting  fertilizers  for  next  year’s 
crops.  The  men  invited  to  serve  the  in¬ 
dustry  and  the  Government,  without  com¬ 
pensation  for  time  or  travel,  are: 
nitrogen — Sidney  B.  Haskell,  The  Bar¬ 
rett  Co.,  New  York,  also  J.  A.  Woods, 
Chilean  Nitrate  Sales  Corp.,  New  York; 
phosphate  rock — John  T.  Burrows,  Inter¬ 
national  Agricultural  Corp.,  Chicago; 
sulphuric  acid — Louis  H.  Carter,  The 
American  Agricultural  Chemical  Co., 
New  York;  superphosphate — Chester  F. 
Hockley,  The  Davison  Chemical  Corp., 
Baltimore,  Md.;  potash — Horace  M.  Al¬ 
bright,  U.  S.  Potash  Co.,  New  York; 
large  fertilizer  companies— John  E.  San¬ 
ford,  Armour  Fertilizer  Works,  Atlanta, 
Ga.;  medium  fertilizer  companies — Oscar 
F.  Smith,  Smith-Douglass  Co.,  Norfolk, 
Va.;  small  fertilizer  companies — John  A. 
Miller,  Price  Chemical  Co.,  Louisville, 
Ky.;  also  W.  B.  Tilghman,  Wm.  B.  Tilgh- 
man  Co.,  Salisbury,  Md.;  C.  D.  Shallen- 
berger,  Shreveport  Fertilizer  Works, 
Shreveport,  La.;  George  Cushman,  Long 
Island  Produce  &  Fertilizer  Co.,  River- 
head,  Long  Island;  for  the  Pacific  Coast 
— Weller  Noble,  Pacific  Guano  Co., 
Berkeley,  Cal.;  cooperative — M.  H.  Lock- 
wood,  Eastern  States  Farmers’  Ex¬ 
change,  Springfield,  Mass.,  and  M.  K. 
Derrick,  Indiana  Farm  Bureau  Coopera¬ 
tive  Assn.,  Indianapolis,  Ind, ;  and  an  ex 
officio  member — Charles  J.  Brand.  The 
National  Fertilizer  Association,  Wash¬ 
ington,  D.  C. 

Fertilizer  Chemicals — The  demand  for 
fertilizer  chemicals  by  other  defense  in¬ 
dustries  and  its  effect  upon  fertilizer 
supplies  was  emphasized  by  Felix 
Stapleton,  Office  of  Production  Manage¬ 
ment,  Washington,  D.  C. 

WILLIS  RE-ELECTS  ACMA  PRESIDENT 

Paul  S.  Willis  was  re-elected  President 
of  the  Associated  Grocery  Manufacturers 
of  America  ^t  the  association’s  thirty- 
third  annual  convention  held  in  New 
York  recently.  Guy  Sharpe,  Beechnut 
Packing  Company,  was  elected  Chairman 
of  the  Legislative  Committee  and  B.  C. 
Ohlandt,  Grocery  Store  Products  Com¬ 
pany,  was  elected  Chairman  of  the  Mer¬ 
chandising  Committee.  New  Directors 
?lected  are:  Francis  A.  Harding,  Wil¬ 
liam  Underwood  Company,  and  William 
Todd,  George  A.  Hormel  &  Company. 


RAVIOLI  OWNERSHIP 

Filiberto  and  Lena  Toselli  and  Madeline 
Morrone  have  succeeded  Paul  and  Rosa 
Scaletti  as  owners  of  the  Yolanda  Ravioli 
Packing  Company,  421  Alpine  St.,  Los 
Angeles,  Calif. 


Allocation  of  Critical  Material  Adopted 


Speakers  at  the  different  canners  con¬ 
ventions  have  intimated  that  it  would  be 
the  policy  of  0PM  to  allocate  necessary 
critical  materials  to  the  various  indus¬ 
tries.  The  plan  has  now  been  put  into 
effect  by  the  Supply  Priorities  and  Allo¬ 
cation  Board  and  the  Office  of  Production 
Management.  The  questionnaire  sent  to 
canners  September  16  by  the  U.  S.  De¬ 
partment  of  Agriculture,  seeking  infor¬ 
mation  concerning  their  equipment  and 
machinery  needs  for  1942  production  will 
serve  as  a  basis  for  allocation  in  the 
canning  industry.  The  recently  ap¬ 
pointed  Canning  Industry  Defense  Ad¬ 
visory  Committee  will  serve  to  aid 
SPAB  in  the  work  of  allocation. 

Commenting  upon  this  new  allocation 
procedure,  the  following  appeared  in  Na¬ 
tional  Canners  Association’s  Information 
Letter  of  November  15: 

“In  substance,  the  SPAB  announce¬ 
ment  stated,  the  development  of  an  in¬ 
dustry  allocation  program  would  proceed 
somewhat  as  follows: 

An  Industrial  Branch  in  0PM  takes 
the  first  step,  calling  on  its  several  sec¬ 
tions  to  develop  requirements  programs 
for  each  industry  which  manufactures 
the  products  for  which  the  Branch  is 
responsbile. 

Each  program  is  built  up  by  the 
Branch  or  by  its  Section,  through  consul¬ 
tation  with  the  Industry  Advisory  Com¬ 
mittee  involved  and  also  through  discus¬ 
sion  with  either  or  both  of  the  Armed 
Services,  depending  on  the  nature  of  the 
product  and  the  materials  used  in  its 
manufacture. 

When  this  has  been  done,  the  officers 
of  the  Industrial  Branch  who  have  the 
program  in  charge  discuss  the  entire 
matter  with  the  Industrial  Branches 
which  have  jurisdiction  over  the  ma¬ 
terials  or  the  products  out  of  which  the 
article  in  question  is  made.  Agreement 
is  reached  between  the  Branches  as  to 
the  amount  of  material  which  can  be 
allocated,  etc. 

According  to  an  order  issued  by  Wil¬ 
liam  S.  Knudsen  November  4  to  all  of¬ 
ficers  and  employees  of  0PM,  which 
describes  the  functions  of  the  industrial 
branches  with  respect  to  programs  of 
industrial  requirements,  applications  for 
preference  rating  (form  P-D  1)  shall  be 
routed  in  accordance  with  the  procedure 
now  in  effect,  up  to  December  1,  1941. 
After  that  date  every  such  application 
will  be  initially  routed  to  the  Industrial 
Branch  handling  the  product  manufac¬ 
tured  by  the  applicant.  (In  the  case  of 
canners  this  would  be  the  Food  Supply 
Branch.)  This  branch  will  review  the 
importance  and  general  desirability  of 
the  application  for  needed  materials  and 
though  the  announcement  does  not  so 
state,  it  is  reasonable  to  assume  that  the 
relative  amount  of  canning  being  done  by 
the  applicant  for  (1)  defense  orders 
(Army,  Navy  Lend-Lease,  etc.)  and  (2) 
civilian  consumption,  would  have  bear¬ 


ing.  The  Food  Supply  Branch  would 
then  further  indicate  the  approximate 
dates  on  which  the  required  materials 
should  be  delivered  and  indicate  the  pref¬ 
erence  rating  to  be  assigned.  The  ap¬ 
plication  then  will  be  forwarded  to  the 
branch  handling  the  material  in  ques¬ 
tion  (Containers,  Iron  and  Steel,  Nickel, 
Copper  and  Zinc,  Tin  and  Lead,  Pulp  and 
Paper,  Cork  and  Asbestos,  etc.).  This 
branch,  if  satisfied  with  the  recommen¬ 
dation  of  the  initiation-branch  (e.g. 
Food  Supply),  will  transmit  the  appli¬ 
cation  to  the  Priorities  Division  for  final 
review.  But  if  the  materials  branch  is 
not  satisfied  with  the  recommendations, 
an  effort  will  be  made  by  b6th  branches 
involved  to  reconcile  their  differences. 
In  the  event  that  common  agreements 
cannot  be  reached,  the  application,  to¬ 
gether  with  the  recommendations  of  the 
two  branches,  will  be  forwarded  to  the 
Priorities  Division  for  final  determina¬ 
tion  of  the  rating  to  be  assigned.” 

P-22  AMENDED 

The  Office  of  Production  Management, 
Division  of  Priorities,  announced  Novem¬ 
ber  10,  amendments  to  preference  rating 
order  P-22  covering  repair,  maintenance 
and  operating  supplies.  One  amendment 
deletes  the  provision  of  the  previous 
order  which  refused  assistance  in  the  re¬ 
placement  of  equipment  by  improved 
equipment  and  prohibited  replacements 
unless  such  existing  installation  is  be¬ 
yond  repair.  0PM  found  it  impossible 
and  in  many  cases  undesriable  to  require 
replacement  with  equipment  exactly  like 
the  old.  Such  procedure  frequently  held 
the  producer  to  the  use  of  obsolete  equip¬ 
ment  and  sometimes  made  it  impossible 
to  obtain  any  equipment  at  all.  Another 
amendment  makes  it  possible  for  the  Di¬ 
rector  of  Priorities  to  exempt  certain  in¬ 
dustries  or  classes  of  industries  from  the 
restrictions  on  deliveries,  withdrawals 
and  inventories. 

BOX  MANUFACTURERS  GET  PRIORITY 
AID 

On  November  14  the  Priorities  Divis¬ 
ion  of  0PM  issued  a  preference  rating 
order  P-79,  which  extends  to  manufac¬ 
turers  of  paperboard  containers,  coop¬ 
erage  and  wooden  container  industries 
assistance  in  obtaining  necessary  hard¬ 
ware  including  wire  nails,  saws,  knives 
and  other  tools.  A  rating  of  A-5  is  as¬ 
signed  to  the  deliveries  of  iron  and  steel 
products  used  in  the  production  or  re¬ 
pair  of  non-metal  containers,  with  the 
exception  of  wire  which  has  a  rating  of 
A-8.  Included  in  the  definition  of  non- 
metal  containers  are  paperboard  con¬ 
tainers,  including  solid  fibre  and  corru¬ 
gated  paper,  shipping  containers,  folding 
and  set  up  containers  and  cartons,  and 
all  other  containers  made  of  paperboard, 
including  paperboard  made  from  wood 
pulp,  waste  paper,  straw,  or  other 
fibrous  materials.  The  order  became  ef¬ 
fective  immediately. 
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GRAMS  of  INTEREST 


STOCKS  AND  SHIPMENTS  CANNED 
CORN  (Cases) 

Compiled  by  N.C.A.  Division  of  Statistics 


TURKEY  FOR  EVERY  EMPLOYEE 

Turkey  at  Thanksgiving  has  been  a 
tradition  in  this  fine  country  of  ours  ever 
since  that  first  memorable  celebration  of 
the  Pilgrims.  Turkey  at  Thanksgiving 
has  been  traditional  too,  at  the  factory  of 
McCormick  &  Co.,  in  Baltimore,  since 
Multiple  Management  was  inaugurated 
nine  years  ago.  And  so,  this  year  as  in 
past  years,  every  one  of  the  five  hundred 
employees  of  McCormick  &  Co.,  large 
manufacturers  and  packers  of  Spices, 
Teas,  Flavoring  Extracts,  Mayonnaise 
•  Products,  Mustards,  Insecticides  and 
Specialties,  enjoyed  a  turkey  at  Thanks¬ 
giving. 

The  turkeys  were  of  uniform  size  and 
weight,  already  dressed,  carefully  wrap¬ 
ped  and  practically  ready  for  the  baking 
pan. 


DONN  SEARLE  RESIGNS 

Mr.  Bonn  A.  Searle,  of  the  Continental 
Can  Company,  has  resigned  his  duties  as 
Assistant  Manager  of  Sales,  Packers’ 
Cans,  Eastern  District,  because  of  ill 
health. 

Mr.  Searle  started  work  with  the  Con¬ 
tinental  Can  Company  in  the  summer  of 
1925,  as  a  can-maker,  and  since  then  has 
served  as  Sales  Service  Representative  in 
the  Chicago  District — Sales  Representa¬ 
tive  in  Iowa — and,  up  to  his  present  po¬ 
sition,  had  been  Assistant  Manager  of 
Sales,  Baltimore  District. 


BILL  SMITH  MOVES  UP 

F.  Gladden  Searle,  Vice-President  in 
charge  of  Sales  and  Advertising  of  the 
Continental  Can  Company,  Inc.,  has  an¬ 
nounced  the  promotion  of  Clarence  W. 
(Bill)  Smith  to  Assistant  Local  Sales 
Manager  of  the  Baltimore  Packer’s  Can 
Sales  Territory.  Mr.  Smith  started  in 
the  Research  Department  of  Continental 
in  1926,  and  in  1933  he  was  transferred 
to  the  Baltimore  Office  as  Sales  Repre¬ 
sentative  of  the  Packer’s  Can  Division. 

CHERRY  STOCKS  AND  SHIPMENTS 

Stocks  of  canned  Red  Pitted  Cherries 
on  hand  November  1,  were  375,924  cases 
of  2s  and  291,632  cases  of  10s  as  com¬ 
pared  with  976,743  cases  of  2s  and  574,- 
359  cases  of  10s  November  1,  a  year  ago. 
Shipments  for  the  month  of  October 
amounted  to  68,494  cases  of  2s  and  82,- 
975  cases  of  10s  compared  with  171,408 
cases  of  2s  and  112,335  cases  of  10s  last 
year.  Shipments  for  the  season  from 
July  1  to  November  1,  totaled  544,453 
cases  of  2s  and  747,099  cases  of  10s  in 
1941  as  compared  with  1,013,795  cases 
of  2s  and  693,621  cases  of  10s  in  1940. 
The  report  compiled  by  National  Can- 
ners  Association’s  Division  of  Statistics 
includes  estimates  for  five  firms  who  did 
not  report. 


FATALLY  HURT  BY  CAR  WIFE  DROVE 

Mrs.  Henry  Merz  of  San  Jose,  Cali¬ 
fornia,  drove  through  a  heavy  fog  on 
November  11th  to  pick  up  her  hubsand  at 
the  cannery  where  he  worked.  Just  as 
she  was  about  to  park  to  wait  for  him, 
she  felt  an  impact  and  realized  she  had 
run  down  someone.  She  alighted  to  find 
her  husband  under  the  wheels.  “I’m  all 
right,  honey,”  he  said.  However,  he  died 
in  a  hospital  after  a  fireman  jacked  up 
the  car  and  extricated  him. 


ENCELMAN  CANNERY 

It  was  erroneously  reported  in  the 
November  10th  issue  of  THE  CANNING 
TRADE  that  the  Engelman  Products 
Company,  Elsa,  Texas,  is  building  a  new 
two-story  vegetable  and  citrus  products 
plant  at  a  cost  of  over  $50,000  with  equip¬ 
ment.  Facts  develop  that  the  Engelman 
Products  Company  has  not  built  a  new 
canning  plant  but  has  taken  over  the 
large  canning  plant  located  in  the  center 
of  the  Engelman  tract,  three  miles  north 
of  Elsa,  which  was  formerly  operated  by 
the  Engelman  Gardens  Association.  The 
Engelman  Products  Company  has  also 
taken  over  a  large  fresh  fruit  packing 
plant  at  the  same  location,  which  was 
formerly  operated  by  the  Engelman 
Gardens  Association,  and  will  operate 
both  these  plants.  Many  improvements 
are  being  made  in  the  canning  plant 
which  will  make  it  one  of  the  most 
modern  in  the  Rio  Grande  Valley,  with  a 
capacity  of  1,000,000  cases.  THE 
CANNING  TRADE  regrets  the  error  of 
the  first  report. 


LADOGA  FIRE 

About  $7,000  fire  damage  was  done  in 
the  boiler  room  of  the  Ladoga  Canning 
Company,  Crawfordsville,  Indiana,  plant 
last  week  which  halted  operations  on  a 
large  Government  contract  for  canned 
Pumpkin.  Production  has  since  been 
resumed. 


PLAN  ADA  PACKERS  INCORPORATE 

Planada  Packers  has  been  incorporated 
at  Planada,  Calif.,  with  a  capital  stock 
of  $75,000  by  G.  W.  Johnson  and  C.  R. 
Skinner,  of  Oakland,  and  W.  F.  Elliott, 
of  San  Leandro. 


ARMY  JUICE  AWARDS 

Army  Quartermaster  Corps  supply 
contracts  for  Tomato  Juice  as  announced 
October  25,  1941  (T.  C.  T.  November  3, 
P.  21)  by  the  Chicago  Quartermaster 
Depot  have  been  revised  to  show  total 
quantities  of  604,200  No.  10  cans  of  a 
total  value  of  $162,055  and  768,000  46- 
ounce  cans  of  a  total  value  of  $104,900. 


Stocks  Nov.  1,  1941 . 15,650,361 

Stocks  Oct.  1,  1941 . 20,096,583 

Stocks  Nov.  1,  1940 . 13,167,169 

Shipments  during  Oct.  1941 .  4,446,222 

Shipments  during  Oct.  1940 .  2,272,799 


Shipments  Aug.  1  to  Nov.  1,  1941 — 

11,543,154 

Shipments  Aug.  1  to  Nov.  1,  1940 — 

5,990,297 

WALLY  NORTON  BACK  WITH  ROGERS 

After  about  five  months  with  Uncle 
Sam’s  Army,  Wally  Norton  of  Rogers 
Brothers  Seed  Company  is  back,  making 
his  regular  calls  on  canners.  Recent 
ceiling  on  age  limit  released  him. 


FARMERS’  CONVENTION 

Plans  for  the  annual  convention  of  the 
Associated  Farmers  of  California  are 
being  rounded  out  by  officials.  This  will 
be  held  at  Sacramento  the  first  week  in 
December  and  subjects  to  be  discussed 
include  threatened  shortages  in  farm 
labor,  priorities  on  labor-saving  machines 
and  a  campaign  against  secondary 
boycotts. 


CANCO’S  MR.  STURDY  SPEAKS 

November  24th,  Springfield,  Ohio  — 
Clauer  Brothers. 

November  26th,  Toledo,  Ohio — Adver¬ 
tising  Club. 

SALES  &  PROFIT 

The  F.  E.  Booth  Co.,  Inc.,  San  Fran¬ 
cisco,  Calif.,  canners,  report  sales  of 
$2,412,519  for  the  eight  months  ended 
October  31.  Net  profit  after  deduction 
of  all  charges,  totaled  $206,866,  equal  to 
$7.77  a  share  on  the  $3.00  cumulative 
preferred  stock  on  which  arrearage 
exists. 

A.  S.  R.  E.  ANNUAL  MEETING 

Refrigeration  in  the  defense  program 
will  be  the  central  theme  of  the  37th 
Annual  Meeting  of  The  American  Society 
of  Refrigerating  Engineers,  which  opens 
December  2,  in  the  Hotel  Jefferson  in  St. 
Louis,  Mo.  Government  contracts,  prior¬ 
ities,  substitute  materials  and  other  vital, 
timely  problems  in  the  refrigeration  and 
air  conditioning  industries  will  be  con¬ 
sidered  in  detail  by  the  authorities 
scheduled  to  speak  and  also  in  informal 
discussion  sessions. 

I 

BAKER  CANNERY  TO  BE  SOLD 

The  canning  factory  and  equipment  of 
C.  W.  Baker  &  Sons,  located  at  Arm¬ 
strong,  Delaware,  will  be  offered  at  auc¬ 
tion  on  Saturday,  December  13,  at  2 
o’clock  at  the  Witherspoon  Hotel,  Middle- 
town,  Delaware.  I 
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TR I -STATE  PROGRAM 
Thursday,  December  4,  1941 

12:00  Noon — Luncheon  Meeting,  Ameri¬ 
can  Room. 

1:15  P.  M. — Annual  Address,  President 
Daniel  D.  Conway. 

1:30  P.  M. — Address,  Robert  C.  Paulus, 
President  of  the  National  Canners 
Association. 

1 :45  P.  M. — Priorities  and  Allotments, 
Banks  Collings,  U.  S.  Department 
of  Agriculture. 

2:05  P.  M.  —  Address,  The  Research 
Program  of  the  Maryland  Agricul¬ 
tural  Experiment  Station  on  the 
Problems  of  the  Canner — Dr.  R.  B. 
Corbett,  University  of  Maryland. 

2:20  P.  M. — Report  of  the  Nominating 
Committee  and  the  Election  of  Of¬ 
ficers. 

2:30  P.  M. — Joint  Meeting  of  the  Corn 
and  Pea  Canners — James  M.  Shriver, 
Chairman — Rose  Room.  , 

U.  S.  D.  A.  Defense  Program,  Sugar 
Corn  and  Pea  Acreage — Banks  Col¬ 
lings,  U.  S.  Department  of  Agricul¬ 
ture;  Gustave  Burmeister,  U.  S.  De¬ 
partment  of  Agriculture. 

Government  Procurement  of  Canned 
Corn  and  Canned  Peas,  Lieut.  Col. 
Robert  F.  Carter,  Quartermaster’s 
Department. 

Round  Table  Discussion. 


3:30  P.  M. — Joint  Meeting  of  Snap 
Bean  and  Lima  Bean  Canners — 
Ralph  O.  Dulany,  Chairman — Room 
— Belvedere. 

U.  S.  D.  A.  Defense  Program,  Snap 
Bean  and  Lima  Bean  Acreage — 
Banks  Collings,  U.  S.  Department  of 
Agriculture ;  Gustave  Burmeister, 
U.  S.  Department  of  Agriculture. 

Government  Procurement  of  Canned 
Lima  Beans  and  Canned  Snap 
Beans — Lieut.  Charles  A.  Moore, 
Quartermaster’s  Department. 

Round  Table  Discussion. 

7:00  P.  M. — Banquet  and  Entertain¬ 
ment,  Courtesy  of  the  Allied  Indus¬ 
try,  arranged  by  the  Get-to-Gether 
Committee.  Room — American  Room. 

Friday,  December  5,  1941 

10:00  A.  M. — Meeting  of  the  Tomato 
Canners,  O.  G.  Martino,  Chairman. 
Room — Rose  Room. 

U.  S.  D.  A.  Defense  Program,  Tomato 
Acreage — Banks  Collings,  U.  S.  De¬ 
partment  of  Agriculture ;  Gustave 
Burmeister,  U.  S.  Department  of 
Agriculture. 

Government  Procurement  of  Canned 
Tomatoes — Lieut.  Col.  Robert  F. 
Carter,  Quartermaster’s  Department. 

Processing  Studies,  Strasburger  and 
Siegel,  Food  Chemists,  Baltimore, 
Maryland. 

My  Plan  of  Paying  for  Tomato  Peel¬ 
ing,  J.  Richard  Phillips,  Jr.,  Berlin, 


Maryland;  0.  G.  Martino,  Magnolia, 
Delaware;  Wayne  D.  Mower,  Hur- 
lock,  Maryland;  William  T.  Jensen, 
Woodside,  Delaware. 

Discussion. 

12:00  Noon — Luncheon  Meeting,  Board 
of  Directors.  Room — Club  Room. 

Note:  All  members  of  the  Board  in¬ 
cluding  those  retiring  from  office  and 
those  newly  elected  are  requested  to  be 
present  at  this  meeting.  All  unfinished 
business  for  the  year  is  to  be  closed  up. 
Then  the  new  Board  will  set  the  dues  for 
1942,  arrange  salaries  for  the  personnel 
in  the  Easton  office  and  elect  the  Secre¬ 
tary,  Treasurer,  Assistant  Secretary  and 
the  Assistant  Treasurer. 


ED  HUME  DIES 

Charles  Edwin  Hume,  62  year  old 
President  of  the  G.  W.  Hume  Company, 
Turlock,  California,  who  served  as  Pres¬ 
ident  of  the  National  Canners  Associa¬ 
tion  in  1930,  died  of  a  heart  attack  No¬ 
vember  10,  at  Piedmont,  California,  fol¬ 
lowing  a  year  of  illness.  At  the  time 
of  his  death  Mr.  Hume  was  a  member 
of  the  Finance  Committee  and  Adminis¬ 
trative  Counsel  of  the  National  Canners 
Association.  For  a  number  of  years  he 
also  served  as  a  Director  of  the  Canners 
League  of  California.  Mr.  Hume  had 
been  President  of  his  firm  since  1912 
and  was  very  popular  through  his  as¬ 
sociation  activities  and  had  many  friends 
throughout  the  entire  industry. 


MODERN  / 

DESIGNS 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANV 


I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 

VIRGINIA 


the  TAPER  TIP  ..  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  sood  corn,  that  is  lost  in  hand  trimmins. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  6%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

We  would  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

"The  Original  Grader  Houte'* 

BALTIMORE,  MARYLAND 
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CHECKING  SALES  POLICIES 


Suggestions  for  Aiding  Defense  Conservation 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


AS  was  mentioned  in  this  column  a  week  or  two 
ago,  two  big  companies  manufacturing  soap  are 
ready  to  foreswear  all  deals,  penny  sales  and 
so  on  January  first  for  the  duration.  Naturally,  the 
trade  is  looking  forward  with  interest  to  further  like 
announcements  by  others.  The  suggestion  is  even 
made  that  the  cereal  mills  will  do  well  to  take  a  leaf 
from  the  book  of  deals  to  be  discontinued.  Fortunately, 
the  canning  industry  from  necessity  as  well  as  choice, 
has  little  if  any  swearing  off  to  be  done  in  1942  as  far 
as  premiums,  penny  sales,  deals  and  so  on  are  con¬ 
cerned,  Of  course,  we  have  evaporated  milk  canners 
who  for  years  have  been  supporting  the  sale  of  their 
brands  by  means  of  premiums,  and  who  have  very 
largely  concentrated  their  advertising  appropriations 
on  this  angle  of  merchandising.  They  will  no  doubt  con¬ 
tinue  this  practice  as  much  can  be  said  in  support  of 
it,  if  a  producer  has  been  a  giver  of  premiums  over  a 
considerable  period, 

ADVERTISING  PROMOTION  i 

The  trade  press  announces  Hormel  Packing  Com¬ 
pany  will  get  under  way  this  month  with  a  schedule 
of  large  size  insertions  in  a  string  of  comic  sections  of 
newspapers  and  in  a  number  of  national  magazines, 
supporting  SPAM  in  the  way  consumers  have  been 
accustomed  to  seeing  it  supported  by  the  packer.  This 
action,  in  face  of  shortages  in  production  and  govern¬ 
ment  orders,  bespeaks  a  desire  to  continue  the  position 
of  SPAM  as  a  definite  leader  in  its  field,  Del  Monte 
Packing  Corporation  continues  its  Third  Annual 
Round  up  promotion  through  a  great  deal  of  this 
month;  Libby,  McNeill  and  Libby  announce  a  contest 
on  a  breakfast  juice  soon.  And  no  doubt,  others  will 
decide  to  go  along  with  their  activities  in  merchandis¬ 
ing  just  as  if  nothing  was  happening.  And  no  doubt 
they  are  right,  as  right  as  can  be.  At  the  same  time, 
trade  practices  which  are  inherently  unsound  should 
be  evaluated  carefully  by  policy  makers  and  discarded 
immediately  if  it  is  finally  decided  they  ought  to  be 
forgotten  until  times  are  more  nearly  normal.  Every 
canner,  no  matter  how  small,  no  matter  how  restricted 
his  distribution  may  be,  can  not  afford  not  to  look  over 
his  policies  with  an  eye  cocked  to  detect  quickly  any¬ 
thing  that  will  reflect  on  sales  in  any  way, 

CASH  DISCOUNTS 

For  instance,  right  now  we  do  find  various  manufac¬ 
turers  announcing  that,  for  various  reasons,  trade  and 
or,  cash  discounts  will  be  adjusted  to  the  present  tempo 
of  business.  Cash  discounts  are  being  scrutinized  most 
closely  at  present.  These  may  be  discussed  briefly  for 


your  consideration,  Oldtimers  will  recall  that  gen¬ 
erally  right  after  World  War  I,  one  after  another  of 
manufacturers  and  canners  increased  discounts  for 
cash,  A  very  few  have  from  the  first,  over  a  long 
period,  insisted  that  the  terms  governing  the  allowance 
of  cash  discounts  be  adhered  to  by  those  taking  the 
discount.  If  the  terms  as  first  set,  called  for  payment 
in  ten  days  from  a  certain  date,  checks  have  been  re¬ 
turned  as  soon  as  the  customer  has  failed  to  observe 
the  letter  of  the  understanding.  It  goes  without  saying 
that  such  manufacturers  are  not  now  taking  steps  to 
abolish  cash  discounts  or  to  reduce  them  from  two  to 
one  per  cent  and  so  on.  Instead,  we  do  find  others  with 
probably  a  large  number  of  customers  taking  discounts 
unearned  according  to  terms,  fidgeting  in  their  com¬ 
pany  councils  and  very  anxious  to  see  that  something 
is  done  about  the  matter.  Unfortunately,  some  have 
failed  to  think  matters  through  in  a  sound  fashion  and 
distributors  well  situated  financially,  and  strict  observ¬ 
ers  of  discount  terms,  are  about  to  be  penalized  for  the 
faults  of  others.  This  situation  will  not  create  good 
will  in  any  sense,  and,  indeed,  many  customers  will  re¬ 
member  the  attempt  for  a  long  time  until  an  oppor¬ 
tunity  for  getting  even  presents  itself.  Then,  the  pri¬ 
mary  producer  had  better  look  out ! 

Canners  being  penalized  on  account  of  discount 
terms  need  only  to  realize  one  principle.  The  allowance 
of  discount  for  cash  payment  of  invoices  within  a  cer¬ 
tain  period  is  only  an  arrangement  between  shipper 
and  customer  by  means  of  which  a  manufacturer  pays 
a  customer  for  the  use  of  his  money  sooner  than  it 
would  be  available,  as  a  rule,  if  no  discount  for  cash 
were  allowed.  As  long  as  buyers  are  in  a  position  to 
release  their  funds  in  payment  of  invoices  according 
to  the  terms  set  by  sellers,  no  change  in  discount  terms 
should  be  considered.  If  price  advances  are  necessary, 
they  should  be  made  at  once  but  the  customer  ought  not 
to  be  penalized,  I  say  this  in  all  sincerity,  bearing  in 
mind  that  every  year  sees  more  and  more  distributors 
doing  business  on  a  smaller  margin  of  profit,  and  on 
a  margin  which  often  takes  into  consideration  this  cash 
discount  which  they  are  in  a  position  to  take.  Remove 
even  a  part  of  this  now  and  you  throw  them  into  the 
category  of  those  operating  on  a  longer  margin  and 
thus  remove  a  difference  between  methods  of  distri¬ 
bution  that  has  kept  many  independent  retailers  in 
business  against  keen  competition  from  larger  com¬ 
petitors,  If  you  are  having  trouble  getting  your  money 
according  to  the  terms  of  your  shipments,  tighten  up, 
return  checks  covering  payments  by  customers  who  are 
chiseling  on  discount  terms.  Politely  but  firmly,  point 
out  that  the  necessities  of  the  moment  prevent  your 
previous  liberality,  that  you  must  have  payment  in  full 
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if  remittance  has  been  made  according  to  terms  other 
than  those  you  have  set  covering  the  allowance  of  dis¬ 
counts.  Let  your  trade  know  of  your  action  and  you 
will  retain  more  than  ever  of  your  customers’  respect 
and  co-operation.  If  you  find  it  impossible  to  be  as 
easy  as  heretofore  in  the  shipment  of  goods  on,  we’ll 
say  trade  acceptances,  withdraw  this  accommodation 
but  allow  your  discount  for  cash  to  remain  the  same. 
Others  will.  Some  of  them  are  in  competition  with  you 
for  your  share  of  the  consumer’s  dollar.  But  do  not 
hesitate  about  being  firm  in  your  determination  that 
your  terms  must  be  lived  up  to ! 

SIMPLIFICATION  OF  CONTAINERS 

While  the  matter  of  continued  discounts  for  cash  is 
important,  this  in  my  opinion  is  not  any  more  impor¬ 
tant  than  several  other  practices  in  the  canning  trade. 
Here  and  there  you  hear  rumors  of  these,  you  will  hear 
more  and  more  about  them.  During  the  last  war 
Herbert  Hoover  did  a  lot  toward  simplifying  and  re¬ 
ducing  the  number  and  sizes  of  canners’  cans.  The  war 
ended,  so  did  the  movement  toward  simplification  in 
cans  and  sizes.  Right  now  every  stock  in  each  jobbers 
warehouse  is  full  of  sizes  in  cans  so  near  another  much 
confusion  is  created  in  the  minds  of  consumers  who 
wish  to  make  their  food  dollars  go  as  far  as  possible. 
No  matter  what  comes  out  of  the  crisis  as  far  as  de¬ 
termination  of  the  final  status  of  The  Consumer’s 
League  and  like  bodies  is  concerned,  you  may  be  sure 
we  will  have  more  and  more  similar  groups  voicing 
their  opinions  to  government  and  the  public  at  large. 
One  of  their  first  lines  of  attack  is  that  directed  to¬ 
ward  the  simplification  of  can  sizes  and  numbers. 
They  contend,  and  rightfully,  that  as  long  as  a  con¬ 
sumer  has  been  buying,  we’ll  say,  a  sixteen  ounce  can 
of  food  at  a  certain  price  and  the  packer  all  at  once 
markets  his  product  in  a  fifteen  ounce  can,  that  the 
retail  distributor  is  very  apt  to  sell  the  new  size  can 
at  the  same  price  at  retail  as  he  asked  for  the  older 
size  package.  And  that  as  long  as  this  is  apt  to  hap¬ 
pen,  the  consumer  ought  to  be  protected  by  making 
the  smaller  size  can  an  outlaw.  Best  of  all,  that  we 
ought  not  to  have  two  cans  of  so  nearly  the  same  net 
weight  on  the  market  at  the  same  time.  You  can  get 
a  lot  of  support  for  such  a  contention,  canners  all  over 
the  United  States  ought  to  realize  this  and  correct  the 
situation  before  they  are  forced  to  correct  it.  Possibly 
this  ought  to  receive  a  lot  of  consideration  at  the  com¬ 
ing  National  Convention.  Let  the  program  committee 
look  into  the  possibility  of  doing  this. 

BOX  SIZES 

Canners  have  not  been  aggressors  in  cutting  down 
-he  number  of  units  in  a  shipping  container.  Two 
dozen  twos  or  two  and  a  half  size  cans  have  made  up 
the  contents  of  a  shipping  container  in  the  majority 
)f  instances.  In  smaller  sizes,  we  have  seen  a  some- 
vhat  greater  tendency  toward  limiting  the  number 
of  cans  in  a  shipping  container.  Whenever  this  has 
iaken  place,  you  will  find  little  objection  to  a  return 

(Please  turn  to  page  20) 
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TANKS/ 

of  ^ 

STAINLESS  STEEL 
MONEL  METAL  or 
PURE  NICKEL 

•  any  CAPACITY  -  -  - 

•  any  SHAPE  -  -  -  - 

•  for  any  PURPOSE  -  - 


With  or  Without 


COILS 
STIRRERS 
COVERS  or 
FRAMES 

•  All  seams  and  joints 

Electric  Welded  and  Polished. 

BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 

pERUMrHAPHAM 

OcANNINg\#  MACHlNEinr 

Single  Unit  or-^tCimpleleCmminffPlaa’ 


A  Iways  Dependable  1 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


iHL  TOMATO  tn^ITRUS 

JUICE  FILLER 

/  Used  by  leading  Manufacturers 

I  I  for  filling  Tomato  and  Citrus 

Juice,  also 

^^■||||[|||M  Tomato  Pulp  and  Puree,  Clear  Soups  etc. 

4^0^  64f/utpUu^ 

Fruits,  String  Beans,  Beets,  etc. 

^  Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 

speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 

^  Prices  on  request. 

AYAHS  IVEACHINB  CO.,  Salem,  New  Jersey 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


T]H[ie  lUKricinsiD*  C<a»Kdnp?A 

HUSKERS  — CUTTERS  — TRIM 
SILKERS— WASHERS 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Defense  Buying  Makes  Any  Price  Reces¬ 
sions  Out  of  the  Question — Increased  Con¬ 
sumer  Demand  up  One-Fifth — From  Now  on 
“Foods”  Will  Largely  Mean  Canned  Foods — 
Canners  Always  Do  Their  Bit. 

USELESS — The  New  York  market 
seems  to  be  set  upon  the  plan  to 
break  down  market  prices  on  can¬ 
ned  foods  by  insinuating  that  can¬ 
ners  are  carrying  heavy  amounts 
of  goods,  and  that  when  these  are 
released  prices  will  drop.  They 
will  never  get  anywhere  with  that ; 
not  in  face  of  the  announcement 
that  the  Lease-Lend  intends  to 
spend  $5,000,000  per  day,  as  an¬ 
nounced  before  the  Convention  of 
fertilizer  men  in  Atlanta  this  week, 
and  presumably  for  farm  products, 
and  it  is  further  explained  that 
Britain  is  calling  for  foodstuffs  in 
that  quantity  for  her  own  and 
others’  requirements,  a  billion  and 
a  half  dollars’  worth  by  the  end 
of  February  1942,  to  say  nothing 
of  our  own  requirements  for  our 
defense  forces  and  popular  demand. 
A  whole  regiment  of  reasons  could 
be  summoned  to  show  the  futility 
of  such  a  market  attempt,  but  we 
need  mention  only  one:  retailers’ 
demands  are  heavier  than  canners’ 
shipping  crews,  and  transportation 
facilities,  can  get  the  goods  out. 

Note  the  figures  on  holdings  of 
canned  corn  as  of  November  1st — 
only  a  month  or  so  after  the  clos¬ 
ing  of  corn  canning  time — and  you 
will  see  that  practically  half  the 
1941  pack  had  been  passed  out,  and 
that  demand  is  just  about  double 
last  year’s.  And  we  remind  you 
that  “sold  but  not  shipped”  corn 
is  included  in  these  holding  figures. 
You  have  the  figures  in  this  issue. 

The  same  thing  is  true  of  peas, 
tomatoes,  fruits  and  what  not.  It 
could  not  be  otherwise  in  face  of 
an  increase  of  20  per  cent  in  retail 
business  over  last  year.  And  now 
buying  crews  are  in  the  field  to 
gather  what  the  Government  needs 
tor  its  various  branches,  negotiat¬ 
ing  the  contracts  and  closing  them 
right  there.  In  addition  to  that,  we 
have  in  front  of  us  requests  for 


bids  for  all  manner  of  specialties 
in  canned  foods,  to  be  shipped  at 
designated  dates,  and  always  in 
good  sized  quantities ;  and  we  even 
hear  that  some  commandeering 
has  been  used.  What  chance  has 
the  consumers’  market  for  lower 
prices  in  face  of  all  this? 

Understand,  we  sincerely  hope 
that  anything  like  run-a-way  prices 
will  not  be  allowed  to  appear :  (a) 
because  the  canners  would  not 
profit  by  such,  having  already  sold 
their  outputs,  and  (b)  it  would 
hurt  the  market  and  bring  down 
on  the  industry  undeserved  criti¬ 
cism  of  profiteering.  Some  prices 
on  canned  foods  seem  high,  and  are 
high  as  compared  with  the  below 
cost  prices  of  the  past  three  years, 
but  so  were  costs  high,  which 
means  that  profits  are  moderate. 
In  justice  to  the  canners,  the  pro¬ 
ducers,  we  hope  the  Powers-That- 
Be  note  carefully  that  advances  in 
prices  to  the  consumers,  if  they 
reach  the  unreasonable  stage,  are 
occurring  after  the  goods  have  left 
the  hands  of  the  canners,  and, 
therefore,  that  the  canners  have 
nothing  to  do  with  such  advances. 

We  do  not  have  to  tell  you  can¬ 
ners  that  you  are  busy  upon  label¬ 
ling  and  shipping  the  goods  now 
on  order,  and  that  until  they  have 
been  filled  you  are  not  interested 
in  offering  more  goods  at  any  price. 
But  buyers  ought  to  understand 
that  until  the  canners  have  com¬ 
pleted  shipping  these  orders  they 
cannot  be  sure  what  amounts  they 
may  have  left,  and  that  they  have 
been  asked  to  hold  a  portion  of 
their  packs  for  later  Government 
demand.  Go  back  to  that  five  mil¬ 
lion  dollar  per  day  buying  of  “farm 
products.”  Much  of  this  will  un¬ 
doubtedly  be  meats,  milk  and 
kindred  products,  but  as  only  can¬ 
ned  foods  will  be  left  to  fill  all 
other  demands,  a  whole  lot  of  that 
big  sum  will  go  for  canned  foods. 
Where  they  goin’  to  get  ’em? 

It  is  not  the  canners  who  have 
made  this  situation,  but  the  intrin¬ 
sic  value  and  serviceability  of  the 
goods  themselves;  and  if  you  get 
down  to  tacks,  what  item  in  all  this 


defense  effort  is  more  worthy  of 
good  prices,  and  high  profits,  than 
these  essentially  war  products — 
canned  foods? 

If  you  have  attended  the  recent 
canners’  conventions  you  have 
heard  canner  after  canner  say  that 
he  is  cleaned  out  of  goods,  and  has 
none  to  offer. 

Of  course  all  prices  are  holding 
firmly,  and  some  being  advanced. 
But  when  the  Buying  Crews  come 
around  these  canners  are  doing  a 
very  big  bit  in  letting  go  the  goods 
needed  at  more  than  fair  prices  to 
the  Government.  “Negotiations” 
are  very  pleasant  and  satisfactory, 
they  tell  us,  and  we  believe  it.  May¬ 
be  you  do  not  recall  that  during 
the  former  World  War  many  can¬ 
ners  offered  to  produce  all  the 
goods  they  could  turn  out,  without 
ever  sending  the  Government  a 
bill.  We  personally  know  that  to 
be  the  case  in  more  than  one  sec¬ 
tion  of  the  country  and  the  can¬ 
ning  industry  should  have  the 
credit. 

That’s  the  market  on  canned 
foods  in  this  Thanksgiving  Week 
of  1941. 

LABOR — As  we  go  to  press  the 
coal  strike  is  not  only  still  on,  but 
is  spreading  to  the  so-called  inde¬ 
pendent  mines,  thus  tieing  up 
nearly  all  soft  coal  mining.  It 
seems  hard  to  realize  that  one 
man’s  egotism  could  make  him  will¬ 
ing  to  strangle  all  industry  and  to 
stop  all  defense  efforts,  but  it  is 
that  same  distorted  conceit  that 
caused  Hitler  to  run  amok.  The 
real  surprise  is  that  Lewis  is  al¬ 
lowed  to  get  away  with  it. 

Many  of  you  may  have  gone 
through  previous  coal  strikes,  and 
can  remember  the  suffering  and 
sickness  the  innocent  people  had  to 
endure — innocent  of  any  part  in 
the  dispute — but  the  possibilities 
of  the  present  disruption  are  worse 
than  anything  heretofore  seen.  A 
coal  shortage  will  hit  canners  hard, 
and  with  winter  coming  on  every¬ 
body  can  suffer.  It  is  a  situation 
which  ought  never  to  be  allowed 
to  form,  even  in  a  democracy.  The 
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surprising  thing  is  that  the  mem¬ 
bers  of  the  union  permit  such 
fanatical  hatred  to  have  its  way, 
and,  more  particularly,  help  it  by 
co-operating.  It  is  not  nice.  * 
Thanksgiving  day  seems  to  have 
been  more  splendidly  celebrated 
this  year  than  ever  before,  even  in 
face  of  a  record  high  temperature 
in  most  parts  of  the  country.  Pros¬ 
perity  is  running  out  the  tips  of 
all  fingers — and  particularly  in  this 
matter  of  more  and  better  food. 
Hope  you  27th  celebrators  do  as 
well. 


NEW  YORK  MARKET 

Wholesalers  Busy  Moving  Goods  to  Retail¬ 
ers — Heavy  Buying  Expected  to  Await  An¬ 
nual  Canners  Convention — Prices  Strong  and 
Unchanged — Some  Business  Passing  All  the 
Time — Fish  Moving  Well — Alaska  Crab 
Drawing  Attention. 

By  “New  York  Stater” 

New  York,  November  19,  1941. 

THE  SITUATION — Trading  volume 
in  the  local  market  has  eased  off 
further  during  the  current  week, 
and  there  are  definite  indications 
that  distributors’  inventories  have 
reached  the  point  where  capital 
limitations,  if  nothing  else,  will 
constitute  the  determining  factor 
in  further  accumulations.  For  the 
moment,  therefore,  wholesale  gro¬ 
cers  are  concentrating  on  the  task 
of  moving  the  new  packs  into  re¬ 
tailers’  hands  and  thus  converting 
their  inventories  into  cash  to  per¬ 
mit  of  further  operations  in  the 
wholesale  market.  Price  changes 
have  been  lacking  this  week,  and 
jobbers  are  studying  closely  re¬ 
ports  on  canners’  holdings. 

THE  OUTLOOK — A  resumption  of 
large-scale  buying  prior  to  the 
January  conventions  in  Chicago 
does  not  appear  probable,  for  two 
reasons.  First,  as  stated  above, 
jobber  inventories  are  currently  at 
peak  levels.  Secondly,  the  trade  is 
disturbed  by  continuing  reports  of 
heavy  canner  holdings  in  some 
items,  and  the  possibility  that  a 
sudden  turn  in  the  situation  might 
precipitate  a  selling  wave  which 
would  react  unfavorably  upon  cur¬ 
rent  levels.  In  this  connection. 


however,  there  are  two  sharply 
divergent  schools  of  thought  — 
those  who  believe  we  have  wit¬ 
nessed  peak  price  levels,  and  those 
who  are  of  the  firm  belief  that  “we 
ain’t  seen  nuthin’  yet.”  Those 
holding  the  latter  opinion  cite  the 
fact  that  canners  are  not  disposed 
to  sell,  even  at  current  listed  prices, 
but  rather  seem  determined  to  “sit 
on”  whatever  unsold  stocks  they 
may  have  remaining  from  the  1941 
packs,  firm  in  the  conviction  that 
1942  will  witness  generally  higher 
price  levels. 

TOMATOES  —  There  are  no  new 
developments  out  of  the  South  this 
week,  and  quotations  remain  un¬ 
changed  at  last  week’s  levels.  A 
little  fill-in  business  on  standards 
and  extra  standards  is  reported, 
largely  in  the  case  of  chain  store 
and  super-market  distributors.  In 
the  mid-west,  however,  canners  are 
showing  a  disposition  to  up  their 
prices  and  standard  2s  are  general¬ 
ly  firm  at  90  cents,  with  2y2S  at 
$1.20  and  10s  at  $4.50,  f.  o.  b.  can¬ 
neries. 

SPINACH — Reports  from  Califor¬ 
nia  note  a  break,  reportedly  tem¬ 
porary,  in  the  market  for  fall  pack 
spinach,  with  some  offerings  re¬ 
ported  as  low  as  85  cents  for  1  tall, 
$1.00  for  2s,  $1.30  for  21/2S,  and 
$4.40-$4.50  for  10s,  f.  o.  b.  canner¬ 
ies.  The  situation  with  respect  to 
spinach  is  reported  tight  in  other 
packing  centers. 

PEAS  —  Little  new  business  in 
canned  peas  developed  during  the 
week,  and  the  market  is  marking 
time.  Southern  canners  are  hold¬ 
ing  standard  Alaskas  at  95  cents 
minimum,  with  971/0  cents  to  $1.00 
quoted  by  many  sellers.  Extra 
standard  sweets  generally  com¬ 
mand  $1.05  minimum  at  canneries. 
Wisconsin  packers  are  quoting 
standard  Alaskas  at  $1.00,  cannery, 
and  are  apparently  in  position  to 
offer  in  fairly  liberal  volume  yet, 
although  it  is  another  story  on  top 
grades. 

CORN — Distributors  are  picking 
up  odd  lots  out  of  the  south  to 
round  out  inventories  unexpectedly 
left  light  by  pro-rates  by  packers 
in  other  areas — notably  in  the  mid¬ 
west.  Southern  whole  grain  fancy 
bantam  2s  at  $1.05  have  been  a 


good  seller  in  this  market,  and 
fancy  white  corn  at  $1.10  has  not 
lacked  for  takers.  In  the  mid-west, 
packers  continue  to  quote  standard 
corn  at  90  cents,  with  extra  stan¬ 
dards  ranging  $1.00-$1.02y2»  and 
fancy  generally  holding  at  $1.10, 
f.  o.  b.  canneries. 

BEANS  —  The  market  continued 
to  hold  its  strength  and  standard 
cut  green  2s  at  $1.02i/2-$l-05  are 
attracting  interest.  On  extra  stan¬ 
dards,  canners  seem  to  be  pretty 
firm  at  $1.20-$1.25.  Extra  stan¬ 
dard  cut  wax  beans  are  reported 
selling  up  to  $1.25,  f.  o.  b.  can¬ 
neries. 

TUNA — Coast  reports  this  week 
are  to  the  effect  that  the  Army  has 
indicated  to  canners  that  it  will 
take  all  yellow  fin  which  may  be 
packed  during  the  remainder  of 
the  season.  With  Army  purchases 
of  other  grades  of  tuna  also  heavy, 
packers  are  not  offering  to  the  com¬ 
mercial  trade,  and  sharp  pro-rates 
have  been  made  on  early  business. 

SARDINES — No  change  is  report¬ 
ed  from  Maine  this  week.  Offer¬ 
ings  are  few  and  far  between,  and 
prices  nominal  though  strong. 
California  canners  are  reported 
getting  a  good  volume  on  mackerel, 
48  Is  at  $3.80. 

SALMON — Government  purchases 
have  been  the  principal  feature  in 
canned  salmon  during  the  past  few 
weeks,  and  little  trade  buying  in¬ 
terest  is  discernible  here  at  the 
moment.  Reds  are  strong,  and 
packers  with  any  stocks  on  hand 
are  reported  allotting  shipments  to 
their  regular  accounts,  generally 
in  conjunction  with  purchases  of 
pinks.  On  the  latter,  although 
packers  continue  to  talk  a  $1.75 
market,  offerings  at  $1.70  are  re¬ 
ported  more  frequent,  and  in  a  few 
instances  business  is  said  to  have 
been  done  down  to  $1.65. 

ALASKA  CRAB  —  With  the  trade 
showing  more  interest  in  this  pack, 
due  to  the  shortage  of  Japanese 
crabmeat,  reports  from  Alaska  in¬ 
dicate  that  operations  of  packers 
have  been  considerably  behind 
schedule,  due  to  poor  catches.  Lim¬ 
ited  stocks  available  are  reported 
moving  out  at  $12.00  per  case  for 
halves  and  $14.50  for  24  /2s,  f.  o.  b. 
Seattle. 
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SHRIMP  —  Continued  strength  is 
reported  in  the  canned  shrimp 
market  at  the  Gulf,  with  the  short¬ 
age  unrelieved,  and  prices  holding 
strong  at  recently-advanced  levels. 

CITRUS  —  With  the  new  pack 
scheduled  to  get  under  way  in 
Florida  this  week,  some  interest 
has  been  developed  among  buyers 
in  new  pack.  Canners  are  holding 
back  on  price  action,  but  indica¬ 
tions  point  to  a  721/^  cent  price 
on  unsweetened  2s,  according  to 
advices  reaching  the  trade  here, 
with  the  46-ounce  tin  expected  to 
open  at  about  $1.65. 

CANNED  FRUITS  —  Distributors 
are  studying  the  California  canned 
fruit  situation  closely,  and  it  is  ex¬ 
pected  that  considerable  fill-in 
business  will  develop  before  the 
close  of  the  year,  for  goods  for 
shipment  after  January  1.  Cur¬ 
rent  reports  from  the  Coast  indi¬ 
cate  that  canners  are  looking  for 
a  1942  opening  basis  anywhere 
from  10  to  20  per  cent  over  the 
1941  opening  basis.  This  is  predi¬ 
cated  upon  the  certainty  that  grow¬ 
ers  will  demand  higher — probably 
record  prices — for  their  raw  fruit, 
and  that  prices  for  labor  and  ma¬ 
terial  will  also  top  the  highs  estab¬ 
lished  this  season. 

CHICAGO  MARKET 

Conventions  and  Holidays  Interfere — Better 
Business  Expected  —  Preparations  for  ’42 
Canning  Under  Way,  Labor  the  Only  Ques¬ 
tion  —  Tomato  Canners  Busy  Shipping  — 
Standard  Cream  Style  Corn  Not  Plentiful — 
Good  Kraut  Pack  Selling  Readily — All  Quiet 

in  Fruits — Fish  Continues  Firm — 

The  Broker’s  Field. 

By  ‘Illinois” 

Chicago,  November  19,  1941. 

GENERAL  SITUATION — Last  week 
(as  one  prominent  food  man  said), 
“was  shot  full  of  holes”  account 
the  Wisconsin  Canners  Meeting  in 
Milwaukee  and  the  Indiana  Can¬ 
ners  in  Indianapolis.  Many  bro¬ 
kers  and  buyers  from  the  Chicago 
market  attended  both. 

This  week  seems  to  be  equally 
“shot”  as  Thanksgiving  will  be 
celebrated  tomorrow,  the  20th. 
Quite  a  number  in  the  trade  say 
they  are  going  to  close  their  desks 


tonight  and,  not  be  back  on  the  job 
until  Monday. 

Your  reporter  might  add — he 
would  like  to  hold  down  a  job  like 
that. 

GENERAL  MARKET  —  Chicago 
wholesalers  and  retailers  are  look¬ 
ing  forward  to  even  better  busi¬ 
ness  the  next  several  months,  than 
that  which  they  have  experienced 
the  past  summer.  The  reason — 
National  Defense  Contracts  award¬ 
ed  to  Illinois  manufacturers  last 
week,  amounted  to  $88,758,132.00 
according  to  reports.  Of  this 
amount,  over  87  million  dollars 
were  awarded  to  concerns  in  the 
Chicago  district  and  the  remainder, 
about  $1,470,000.00  to  downstate 
establishments.  Two  contracts  for 
medium  sized  tanks  to  be  built  dur¬ 
ing  the  next  few  months,  were  part 
of  the  contracts. 

With  canners  generally  through 
their  1941  packing  operations,  un¬ 
sold  lists  are  reaching  their  Chi¬ 
cago  representatives  and  one  hears 
on  all  sides  that  there  is  little  to 
offer. 

PEAS — The  Wisconsin  Conven¬ 
tion  was  well  attended  and  interest 
ran  high.  Considerable  talk  went 
the  rounds  as  to  what  would  be 
done  in  peas  another  year.  Labor 
was  the  problem,  everyone  said. 
There  would  be  plenty  of  pea  seed 
with  growers  not  antagonistic  to¬ 
ward  producing. 

The  market  continues  firm  with 
$1.00  for  No.  2  tin  standard  No.  4 
sieve  Alaskas  the  going  quotation, 
but  even  at  that,  such  lots  are  quite 
scarce.  No.  2  tin  extra  standard 
No.  3  sieve  Alaskas  are  quoted  at 
$1.05  to  $1.15  depending  upon  the 
quality.  Items  like  No.  2  tin  fancy 
No.  1  sieve  Alaskas,  No.  2  tin  fancy 
No.  3  sieve  Alaskas,  No.  2  tin  sweet 
peas  of  all  kinds,  are  scarce.  No. 
1  tin  and  No.  10  tins  are  well 
cleaned  up. 

TOMATOES — Indiana  canners  are 
going  to  be  busy  the  next  three  or 
four  weeks  labeling  and  shipping 
orders  already  on  hand.  Because 
of  that,  canners  take  the  position 
— why  should  we  sell  now,  we  can’t 
ship?  We  will  wait  until  we  are 
caught  up  with  our  shipping  in¬ 
structions.  Perchance  by  that  time 
the  market  will  be  higher. 


The  quotations  that  rule  in  In¬ 
diana  today  are :  No.  2  tin  standard 
tomatoes  at  871/2  to  90  cents  fac¬ 
tory,  No.  21/^  tin  standard  toma¬ 
toes  at  $1.15  to  $1.25  factory.  No. 
10  tin  standard  tomatoes  at  $4.50 
to  $4.75  factory. 

CORN  —  Small  or  fill-in  buying 
seems  to  be  the  order  of  the  day. 
The  movement  into  consuming 
channels  is  reported  far  above  nor¬ 
mal.  Price  levels  seem  to  be  edg¬ 
ing  upward  slightly.  No.  2  stan¬ 
dard  cream  style  corn  i§  not  plenti¬ 
ful  and  is  quoted  at  from  85  to  90 
cents  factory  throughout  the  cen¬ 
tral  states. 

The  largest  corn  pack  on  record 
seems  to  have  gone  into  distribu¬ 
tive  channels  very  quickly.  Stocks 
are  light  in  canners’  hands.  The 
outlook  ahead  is — decidedly  firm. 

GREEN  AND  WAX  BEANS — The  fall 
pack  in  the  Ozarks  was  a  keen  dis¬ 
appointment.  The  trade  are  now 
looking  to  southern  states  like 
Louisiana,  Mississippi  and  Florida 
where  they  hope  the  winter  pack 
will  produce  goodly  quantities. 

Wisconsin  and  Michigan  canners 
are  practically  off  the  market  on 
all  grades  of  green  beans  as  well 
as  wax. 

SAUERKRAUT — Favorable  autumn 
weather  has  brought  about  a  larger 
tonnage  of  cabbage  in  both  New 
York  and  Wisconsin  but  prices  are 
firm  and  a  goodly  volume  of  busi¬ 
ness  is  being  recorded,  with  No. 
21/2  tins  at  85  to  90  cents  factory. 

BEETS  AND  CARROTS — Some  pack¬ 
ing  continues  in  beets.  Whole 
grades  have  been  wanted,  particu¬ 
larly  in  No.  2  tins.  Sliced,  diced 
and  cut  grades  in  No.  2,  No.  2V2 
and  No.  10  tins,  have  been  some¬ 
what  dull. 

The  carrot  market  was  enlivened 
by  the  Government  buying.  It  is 
said  Uncle  Sam  will  take  up  to 
100,000  cases. 

SPINACH  —  With  practically  all 
other  spinach  producing  areas  en¬ 
tirely  off  the  market,  the  fall  pack 
in  California  is  commanding  extra 
attention.  Some  heavy  bookings 
have  been  made.  Prospects  for  a 
fall  pack  in  the  Golden  State  are 
said  to  be  excellent. 
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GRAPEFRUIT  AND  GRAPEFRUIT 
JUICE  —  Tentative  quotations  only 
have  been  made  by  a  few  canners 
but  with  the  1941-42  packing  sea¬ 
son  soon  to  begin,  it  is  expected 
that  firm  quotations  will  be  out 
shortly. 

Grapefruit  juice  has  moved  re¬ 
markably  well  and  grapefruit  seg¬ 
ments  are  all  cleaned  up  as  far  as 
Chicago  is  concerned  and  the  trade 
here  are  seeking  attractive  lots. 

PACIFIC  COAST  FRUITS  —  All  is 
quiet  on  California,  Oregon  and 
Washington  packings  and  it  looks 
as  if  it  will  be  but — fill-in  business 
— from  here  on  until  the  turn  of 
the  year. 

FISH — Salmon  market  firm  with 
chums  and  pinks  the  only  items 
that  are  being  quoted.  Large  packs 
of  sardines  were  recorded  but  the 
Government  took  such  substantial 
quantities  of  both  Maine  and  Cali¬ 
fornia  packings,  that — the  market 
continues  exceedingly  strong.  The 
shrimp  pack  has  been  a  keen  dis¬ 
appointment  and  but  little  is  offer¬ 
ed  from  Gulf  points. 

THE  FOOD  BROKER  (see  previous 
nine  issues) — Whom  does  the  Food 
Broker  represent?  The  answer  to 
that  is — the  entire  agricultural  in¬ 
dustry,  the  entire  fishery  industry, 
and  many  of  the  natural  resource 
industries.  There  are  approxi¬ 
mately  50,000  manufacturers,  pro¬ 
cessors,  canners,  refiners,  packers, 
converters,  etc.  There  are  approx¬ 
imately  5,000  wholesale  grocers  in 
2,200  distributing  centers.  There 
are  approximately  750  chain  store 
companies  or  corporations.  There 
are  approximately  450,000  retail¬ 
ers,  of  which  350,000  are  indepen¬ 
dent  merchants  and  80,000  chain 
store  units. 

As  stated  in  this  column  last 
week,  the  Food  Broker  is  “on  the 
spot”  in  the  market  and  territory 
in  which  he  is  located  and  he  sells 
the  products  of  these  industries  to 
the  wholesale  distributors.  If  the 
question  ever  arose  in  your  mind 
— what  does  a  food  broker  do? — 
then  you  now  have  the  answer,  i.  e., 
he  sells  groceries  to  wholesale  dis¬ 
tributors.  That  is  the  simple  and 
direct  answer  to  such  a  question 
but  it  must  have  amplification.  (To 
be  continued  next  week.) 


CALIFORNIA  MARKET 

Rains  Come  After  Canning  Was  Largely 
Done — Bean  Crop  Late — Prices  High — Some 
Spinach  Prices — Tomato  Canning  Ending — 
Disappointing  in  Size — Canners  Busy  Ship¬ 
ping,  Not  Trying  to  Sell — Can’t  Fill  Orders 
For  Tuna  —  Making  Good  Sardine  Pack  — 
Oysters  Meet  Heavy  Demand. 

By  “Berkeley” 

San  Francisco,  November  19, 1941. 

CROPS — The  California  Coopera¬ 
tive  Crop  Reporting  Service,  in  its 
report  for  October,  indicates  that 
local  rains  in  that  month  caused 
some  damage  to  late  fruits.  This 
was  confined  largely,  however,  to 
such  varieties  as  table  grapes,  dates 
and  figs,  the  canning  season  hav¬ 
ing  come  to  an  end  before  the  rains 
made  an  appearance.  By  the  end 
of  the  month  California  apples  had 
been  harvested,  with  the  commer¬ 
cial  crop  estimated  at  7,992,000 
bushels.  Harvesting  of  the  grape¬ 
fruit  crop  is  under  way  in  the  ex¬ 
treme  southern  part  of  the  state, 
and  the  picking  of  olives,  which 
began  late  in  October,  is  now  at  its 
height.  Estimates  place  the  size 
of  the  California  Bartlett  pear  crop 
at  204,000  tons,  with  19,000  tons 
of  other  varieties. 

BEANS  —  The  California  bean 
crop  has  been  late  in  maturing,  as 
was  true  of  most  other  crops  this 
season,  and  harvesting  has  been 
delayed  in  some  districts.  Prices 
'  have  continued  to  advance  and 
most  varieties  have  reached  new 
highs  for  the  season.  The  crop  in 
this  state  is  now  placed  at  5,137,- 
000  bags,  or  slightly  below  the  1940 
output.  Sales  during  the  week 
have  been  made  at  these  prices: 
Blackeyes,  $5.00  per  100  pounds; 
Limas,  $7.30;  Baby  Limas,  $5.30; 
Pinks,  $5.25 ;  Small  Whites,  $5.50 ; 
Pintos,  $4.10;  California  Reds, 
$4.15,  and  Cranberries,  $6.60. 
These  are  the  prices  paid  to  grow¬ 
ers.  Some  large  shipments  have 
been  made  to  canners  of  late,  but 
these  have  been  largely  to  fill 
orders  booked  earlier. 

SPINACH — With  the  packing  of 
fall  spinach  progressing  quite 
favorably  several  packers  have 
come  into  the  market  of  late  with 
offerings  and  considerable  addi¬ 


tional  business  has  been  booked. 
Prices  are  on  the  basis  of  those 
brought  out  earlier  in  the  season, 
$1.30  for  No.  21/^s,  and  $4.25  for 
No.  10s.  There  have  been  some 
sales  at  slightly  higher  prices  than 
these,  but  the  market  seems  estab¬ 
lished  at  the  prices  quoted.  Wea¬ 
ther  conditions  continue  favorable 
for  the  crop,  with  light  rains  fall¬ 
ing  in  some  districts. 

TOMATOES — Continued  cool  wea¬ 
ther  has  brought  an  end  to  the 
packing  of  tomatoes  in  the  north¬ 
ern  California  areas,  most  canners 
having  made  the  final  run  for  the 
season  during  the  past  week.  The 
market  is  without  change,  with 
government  buying  getting  the 
most  attention.  The  pack  proved 
below  expectations  and  it  is  hinted 
that  lists  showing  price  revisions 
may  be  expected  shortly.  Tomato 
paste  and  Italian  type  tomatoes  are 
very  firmly  held,  with  most  of  the 
pack  now  out  of  first  hands. 

FRUITS — California  canned  fruits 
are  being  rather  neglected  just  now 
and  canners  are  more  concerned 
with  getting  shipping  instructions 
from  buyers  than  in  getting  new 
business.  Buyers  have  lost  some 
of  their  former  desire  to  get  pur¬ 
chases  in  their  possession  at  an 
early  date,  the  most  frequent  ex¬ 
cuse  being  the  lack  of  available 
warehouse  space.  Canners  are  just 
as  anxious  to  make  shipments  as 
soon  as  possible  and  seek  to  avoid 
a  year-end  rush. 

Peaches  have  come  in  for  more 
attention  of  late  than  any  other 
fruit,  probably  because  of  the  invi¬ 
tations  to  bid  on  Navy  require¬ 
ments.  Of  special  interest  to  some 
packers  is  the  fact  that  a  consider¬ 
able  quantity  of  freestones  is  de¬ 
sired.  Choice  freestones  are  to  be 
had  here  as  low  as  $5.75  for  No. 
10s,  against  $6.80  for  clings. 

FISH  —  The  canned  fish  market 
continues  strong,  with  many  items 
not  to  be  located  at  all  and  others 
withdrawn  until  packs  catch  up 
with  orders  on  file.  Good  catches 
of  sardines  continue  to  be  made, 
with  canners  handling  more  of  the 
take  than  for  several  years.  The 
demand  for  tuna  is  in  excess  of  the 
supply,  with  catches  light  in  the 
wanted  grades.  Trading  has  been 
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light  of  late  on  canned  salmon, 
with  the  better  grades  well  sold 
up.  Of  interest  to  the  trade  has 
been  the  announcement  that  the 
Canadian  pack  has  been  about  2,- 
000,000  cases,  or  the  second  high¬ 
est  in  the  history  of  the  industry. 


has  boosted  the  sale  of  oysters. 

With  the  seasonable  weather  and 
increased  demand  for  oysters, 
production  has  been  hiked  to  about 
twice  what  it  was  thirty  days  ago. 

Preparations  are  being  made  for 
the  canning  of  oysters,  which 


Truck  load  after  truck  load  of 
the  finest  raw,  headless  shrimp  has 
been  poured  into  the  large  cities  of 
the  East,  North  and  West  in  the 
last  forty-five  days  and  so  much  of 
it,  that  one  wonders  where  they 
had  the  room  to  store  it. 


This  means  that  not  only  will  or¬ 
ders  for  the  United  Kingdom  be 
filled  in  full,  but  that  some  export 
business  will  be  possible. 

OYSTERS — Prices  have  been  nam¬ 
ed  on  Pacific  Northwest  select 
oysters  and  some  packers  have 
quickly  disposed  of  their  expected 
output.  Prices  are  $1.40  for  5-oz. 
and  $1.85  for  8-oz.  selects.  For  cut 
oysters  the  prices  are  $1.20  and 
$1.50  for  these  sizes,  respectively. 
Quotations  are  f.  o.  b.,  Seattle. 

TEXAS  BEANS — The  local  market 
has  been  solicited  during  the  week 
with  offerings  of  No.  2  standard 
cut  green  beans  from  Texas  at 
$1.10.  This  is  an  item  that  for¬ 
merly  sold  at  70  cents  and  75  cents. 


GULF  STATES  MARKET 

Oysters  in  Everyone’s  Mind  —  Weather 
Favorable — Production  Increased — Shrimp¬ 
ing  and  Canning  Continue — High  Costs 
Curtail  Canning  Operations. 

By  “Bayou” 

Mobile,  Ala.,  Nov.  19,  1941. 

OYSTERS  —  Many  believe  that 
there  is  no  Thanksgiving  without 
turkey  and  cranberry  sauce,  and 
oysters  make  up  a  part  of  the  in¬ 
dispensable  diet. 

The  consumption  of  oysters  is  so 
general  for  Thanksgiving  in  this 
country  that  there  is  hardly  a  vil¬ 
lage  or  hamlet  that  does  not  have 
oysters  on  sale  for  Thanksgiving, 
which  accounts  for  the  extraordi¬ 
nary  demand  for  oysters  at  this 
time  of  the  year. 

The  oyster  canning  industry  has 
long  missed  the  opportunity  to  get 
a  good  share  of  this  Thanksgiving 
business  through  the  lack  of  ag¬ 
gressive  marketing  of  their  prod¬ 
uct,  and  it  is  hoped  that  they  will 
soon  be  in  a  position  to  go  after 
this  business. 

The  weather  was  fair  and  cold 
the  greater  part  of  the  week,  which 
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should  get  under  way  in  about 
three  weeks. 

If  the  price  of  canned  oysters 
is  hiked  in  the  same  way  that  the 
price  of  canned  shrimp,  the  pack¬ 
ers  will  have  to  issue  a  daily  edi¬ 
tion  of  their  price  list,  because  the 
prices  change  overnight. 

SHRIMP — Production  of  shrimp 
has  been  most  unusual  this  year, 
in  that  the  season  has  extended  be¬ 
yond  its  usual  limit  and  production 
of  shrimp  in  previous  years, 
slacked  up  in  October  and  ended 
by  the  first  of  November,  this  year 
production  was  at  its  height  all 
through  October  and  November  in 
different  parts  of  Georgia  and 
Carolina  coasts,  as  also  the  Gulf 
coast. 


U.  B.  C.  GETS  “CEASE-DESIST”  ORDER 

United  Buyers  Corporation,  Chicago, 
also  maintaining  a  branch  office  in  San 
Francisco,  its  officers,  directors,  and 
former  member  companies  engaged  in 
the  wholesale  grocery  business  in  various 
parts  of  the  country,  and  a  number  of 
manufacturers  and  canners  designated 
as  respondent  sellers,  were  this  week 
ordered  by  the  Federal  Trade  Commis¬ 
sion  to  cease  and  desist  from  violation 
of  the  brokerage  section  of  the  Robinson- 
Patman  Act. 

The  buyer  and  seller  respondents 
named  in  the  order  are:  H.  P.  Lau  Co., 
Lincoln,  Neb.;  Bluffton  Grocery  Co., 
Bluffton,  Ind.;  Lima-Kenton  Grocery  Co., 
Lima,  Ohio;  S.  Zollinger  Co.,  Piqua,  Ohio; 
William  Edwards  Co.,  Cleveland;  Copps 
Co.,  Stevens  Point,  Wis.;  all  named  as 
buyer  respondents;  and  Allison-Bedford 
Co.,  Chicago;  Blue  Seal  Products  Co., 
Chicago;  Bordo  Products  Co.,  Chicago; 
Champion  Chemical  Works,  New  York; 
Cupples  Co.,  St.  Louis;  Dean  Milk  Co., 
Chicago;  and  J.  B.  Inderrieden  Co., 
Chicago,  named  as  seller  respondents. 

The  buyer  respondents,  according  to 
the  Commission  findings,  are  typical  and 
fairly  representative  of  approximately  51 
wholesale  grocery  concerns  which  at  one 
time  or  another  between  June,  1936,  and 
May,  1941,  owned  stock  in  U.  B.  C.  The 
seller  respondents  are  held  representative 
of  more  than  300  who  sold  and  shipped 


The  factories  too  have  been  get¬ 
ting  a  good  quantity  of  shrimp,  but 
due  to  their  high  price,  they  had  to 
throttle  down  their  canning  opera¬ 
tions,  and  the  bulk  of  the  shrimp 
produced  went  to  the  raw  dealers. 

At  the  present  price  of  raw  ma¬ 
terial,  the  gamble  is  too /great  for 
canners  to  stock  up,  hence  they  go 
cautiously  about  the  pack.  It  ties 
up  a  whole  lot  of  money  in  a  very 
short  time  and  they  don’t  want  to 
have  too  much  tied  up  that  they 
can’t  get  from  under  it  in  case  the 
“Bear”  takes  the  “Bull”. 

The  price  of  canned  shrimp  is 
$1.80  per  dozen  for  No.  1  small; 
$1.90  for  No.  1  medium  and  $2.00 
for  No.  1  large,  f.  o.  b.  factory. 


in  interstate  commerce  to  the  stock¬ 
holders  of  U.  B.  C.  and  to  competitors  of 
such  stockholders,  substantial  quantities 
of  groceries  and  allied  products. 

From  the  date  of  its  organization  until 
May,  1941,  the  Commision  found,  U.  B.  C. 
functioned  as  a  cooperative  buying 
organization,  owned  and  operated  for  the 
benefit  of  its  stockholders.  As  such,  it 
was  held,  the  company  “acted  in  fact  for 
and  in  behalf  of  such  stockholders,  and 
was  not  in  any  such  transactions  the 
agent  or  representative  of  any  sellers 
from  whom  U.  B.  C.  stockholders  pur¬ 
chased  commodities.” 

The  Commission  found  further  that  on 
May  21,  1941,  the  outstanding  capital 
stock  in  U.  B.  C.  then  owned  by  the 
buyer  respondents  and  other  stockholders 
was  sold  by  them  to  several  U.  B.  C. 
officers  and  employes  who  had  not  there¬ 
tofore  owned  any  of  its  capital  stock. 

The  conclusions  of  the  Commission  are 
that  U.  B.  C.,  in  the  transactions  involved, 
was  acting  in  behalf  of  its  buyer-stock- 
holders  and  that  the  payment  of  broker¬ 
age  by  sellers,  the  receipt  of  such 
brokerage  by  U.  B.  C.,  and  its  trans¬ 
mission  to  stockholders  constitute  viola¬ 
tions  by  the  respondents  of  the  provisions 
of  Section  2  (c)  of  the  Robinson- 

Patman  Act. 

The  respondents  are  ordered  to  cease 
and  desist  from  (1)  directly  or  indirectly 
accepting  from  sellers  any  brokerage  or 
commission,  or  any  allowance,  discount, 
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or  thing  of  value  in  lieu  thereof,  upon  the 
purchase  of  commodities  in  interstate 
commerce,  by  itself,  by  any  of  its  stock¬ 
holders,  or  by  any  buyer  for  whom  in 
fact,  on  whose  behalf,  or  under  whose 
direct  or  indirect  control  it  acts;  and 
from  (2)  directly  or  indirectly,  by  any 
manner  of  form  whatsoever,  transmit¬ 
ting,  passing  or  granting  to  buyers  of 
commodities,  any  brokerage  or  commis¬ 
sion,  and  any  allowance,  discount  or 
thing  of  value  in  lieu  thereof,  received  on 
such  buyers’  purchases  of  commodities 
in  interstate  commerce. 

It  is  further  ordered  that  all  stock¬ 
holders  in  United  Buyers’  Corp.  prior  to 
May  21,  1941,  and  their  officers,  directors 
or  representatives,  cease  and  desist  from 
accepting  from  United  Buyers’  Corpora¬ 
tion,  in  any  manner  or  form  whatever, 
any  brokerage  or  commission,  and  any 
allowance,  discount  or  thing  of  value  in 
lieu  thereof,  upon  their  purchases  of  com¬ 
modities  in  interstate  commerce. 

IN  BROKERAGE  FIELD 

J.  H.  Black,  president  of  United  Buyers’ 
Corporation,  in  a  statement  released  co¬ 
incidentally  with  promulgation  of  the 
Federal  Trade  Commission’s  findings  in 
the  U.  B.  C.  case,  indicated  that  the 
company  is  continuing,  with  no  change 
in  name,  to  operate  as  a  bona  fide  food 
products  broker. 

The  change  to  a  straight  brokerage 
set-up,  he  said,  was  effected  as  of  May 
21,  1941,  and  the  company  has  filed  a 
“report  of  compliance”  with  the  Federal 
Trade  Commission  with  respect  to  its 
findings  with  regard  to  U.  B.  C.’s  former 
operations. 


“In  the  intervening  months,”  Mr. 
Black  said,  in  part,  “U.  B.  C.  has  had 
sufficient  time  to  test  the  value  of  its 
selling  services,  and  it  is  a  pleasure  to 
report  that  the  results  have  been  ex¬ 
tremely  satisfactory.  The  best  possible 
evidence  of  the  organization’s  perform¬ 
ance  since  May  21,  1941,  is  to  be  found 
in  the  record  of  our  sales  volume.  A 
decisive  answer  is  supplied  by  the  fact 
that  U.  B.  C.’s  total  sales  for  the  period 
of  June  1  to  October  31,  inclusive,  this 
year  were  substantially  improved  over 
the  corresponding  1940  months.” 


SALT  TRADE  CITED 

Federal  Trade  Commission  has  ordered 
the  Salt  Producers  Association,  a  Detroit 
Trade  Association,  and  20  companies 
manufacturing  and  distributing  a  large 
percentage  of  all  salt  produced  in  the 
United  States,  and  the  New  York  man¬ 
agement  firm  of  Stevenson,  Jordan  & 
Harrison,  Inc.,  and  two  of  its  officers,  to 
cease  and  desist  from  a  combination  or 
conspiracy  to  fix  or  maintain  prices  for 
and  curtail  or  regulate  the  production  or 
sale  of  salt.  Respondent  producers  are: 
Avery  Salt  Co.,  New  Orleans;  Barton 
Salt  Co.,  and  the  Carey  Salt  Co.,  Hut¬ 
chinson,  Kan.;  Cayuga  Rock  Salt  Co., 
Myers,  N.  Y.;  Colonial  Salt  Co.,  Akron, 
Ohio;  Detroit  Rock  Salt  Co.,  Detroit; 
Diamond  Crystal  Salt  Co.,  Inc.,  St.  Clair, 
Mich.;  International  Salt  Co.,  Scranton, 
Pa.;  Jefferson  Island  Salt  Co.,  Inc.,  Louis¬ 
ville,  Ky.;  Hardy  Salt  Co.,  St.  Louis; 
Morton  Salt  Co.,  Chicago;  Myles  Salt  Co., 
Ltd.,  New  Orleans;  Mulkey  Salt  Co., 
Detroit;  Ohio  Salt  Co.,  Wadsworth,  Ohio; 
Ruggles  &  Rademaker  Salt  Co.,  Chicago; 


Saginaw  Salt  Products  Co.,  Saginaw, 
Mich.;  Union  Salt  Co.,  Cleveland;  Wat¬ 
kins  Salt  Co.,  Watkins  Glen,  N.  Y.;  Wor¬ 
cester  Salt  Co.,  New  York;  and  American 
Salt  Corporation,  Kansas  City,  Mo.,  the 
last  named  being  the  only  producer  in  the 
group  not  a  member  of  Salt  Producers 
Association. 

FTC  CITES  BOX  STRAPPING  FIRMS 

Acme  Steel  Company,  the  Gerrard 
Company  and  the  Signode  Steel  Strap¬ 
ping  Company,  all  prominent  manufac¬ 
turers  of  steel  strapping  and  tying 
equipment,  have  been  ordered  by  the 
Federal  Trade  Commission  to  cease  and 
desist  from  the  requirement  of  the  use 
of  strapping  of  their  own  manufacture 
on  equipment  sold  or  leased  by  them  for 
re-enforcing  shipping  cases. 

GLEN  D.  SIZER 

Glen  Dumont  Sizer,  62,  an  official  in  the 
San  Francisco,  Calif.,  office  of  the  Ameri¬ 
can  Can  Company,  passed  away  in  the 
suburban  city  of  Oakland,  November  12. 
A  native  of  New  York,  he  had  made  his 
residence  in  Greater  San  Francisco  for 
the  last  thirty-three  years.  He  is  sur¬ 
vived  by  his  widow,  Mrs.  Adah  C.  Sizer, 
and  a  son,  Glen  David  Sizer,  now  in 
Army  service. 

L.  A.  BLAUVELT 

Louis  A.  Blauvelt,  67  year  old  New 
York  Sales  Manager  for  Richardson  & 
Robbins  Company,  Dover,  Delaware, 
died  of  a  heart  attack  at  his  home  in 
Upper  Montclair,  New  Jersey,  Saturday, 
November  1.  Mr.  Blauvelt  had  been  as¬ 
sociated  with  the  firm  since  1930. 


CHECKING  SALES  POLICIES 

(Contimied  from  page  IS) 

on  your  part  to  the  offering  of  a  larger  container.  This 
matter  of  shipping  containers  is  so  important,  I  am 
sure  all  canners  everywhere  are  alive  to  it.  And  that 
we  will  see  the  contents  of  shipping  cases  increased 
whenever  possible. 

NEARBY  SALES  SHORTEN  THE  HAUL 

Probably  most  serious  of  all  matters  before  canners 
that  might  be  corrected,  and  our  defense  efforts  en¬ 
hanced  thereby,  is  the  matter  of  shipments  from  our 
factories  to  customers.  For  years  this  column  as  well 
as  leaders  in  the  industry  everywhere  have  been  trying 
to  start  canners  thinking  about  selling  goods  near 
home.  I  know  the  United  States  is  a  great  country, 
so  great  that  food  supplies  cannot  possibly  be  grown 
adjacent  to  the  points  where  they  enter  into  consump¬ 
tion  in  every  case.  Certainly,  we  must  all  admit  that 
citrus  fruits  can  be  grown  only  in  climates  suitable  to 
such  culture.  Then  they  must  be  canned  and  trans¬ 
ported  to  markets  where  needed.  However,  the  stress 
of  necessity  ought  to  make  possible  a  certain  shift  in 


consumer  buying  habits  in  many  instances.  Take  the 
matter  of  Michigan  Peaches  versus  California  Peaches, 
versus  Georgia  Peaches.  Granting  a  difference  in 
quality  and  flavor,  local  pride  in  the  Southern  states, 
plus  defense  necessity,  ought  to  promote  the  sale  of 
canned  Georgia  peaches  in  the  South  to  an  extent  great¬ 
er  than  we  have  ever  seen  before.  If  the  product  is 
provided,  Detroit  with  its  hundreds  of  thousands  of 
defense  workers  ought  to  absorb  many  more  cases  of 
Michigan  canned  peaches  than  it  has  been  taking.  Go 
into  New  York  City,  look  over  the  stocks  in  jobbers’ 
warehouses  and  note  in  them  the  stocks  that  are  in 
items  not  raised  in  New  York  State  or  the  Tri  States 
or  Pennsylvania,  but  that  are  carrying  labels  showing 
they  were  raised  in  Wisconsin  or  Minnesota.  And  you 
can  repeat  the  performance  in  Chicago  or  Philadelphia 
or  any  large  city.  We  are  a  great  and  wonderful  na¬ 
tion  but  I  wonder  if  we  are  great  enough  to  do  the  right 
thing  about  conserving  car  space,  and  coal,  and  trans¬ 
portation,  and  set  about  selling  our  goods  first,  as  far 
as  we  can,  near  home.  Our  sales  and  profits  will  in¬ 
crease  as  we  do,  and  we’ll  be  doing  more  than  we  are 
at  present  towards  conservation  for  defense.  Let’s  see 
what  the  industry  will  do  about  this !  Let’s  do  some¬ 
thing  constructive  before  we  are  told  to  do  it! 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mourdain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES— Continned 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


Canned  Vegetables 


Eastern 
Low  High 

ASPARAGUS 

White  Colossal,  No.  2V^»......... . 

Large,  No.  . .  . 

Medium,  No.  2V^ . 

Green  Mam.  No.  2  ru.  cans . 

Large,  No.  2 . 

Medium,  No.  2 .  2.60  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . 

Green  Tips,  40/50,  2s . 

Green  Cuts  and  Tips,  23 . 

Green  Cuts  and  Tips.  10s .  8.25  . 

Green  Cuts,  28 .  1.15  . 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 .  1.35  1.60 

No.  10  . 

Ex.  Std.  Cut  Green,  No.  2 .  1.25  . 

No.  10  .  6.25  . 

Std.  Cut  Green.  No.  2 .  i.  5  i.l5 

No.  10  .  5.00  5.50 

Fancy  Whole  Green,  No.  2 .  2.45  2.55 

No.  10  .  6.25  . 

Ex.  Std.  Whole  Green,  No.  2....  1.75  . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  .  . 

Ex.  Std.  Cut  Wax,  No.  2 .  1.40  . 

No.  10  .  6.25 

Std.  Cut  Wax,  No.  2 .  1.12‘/>  1.35 

No.  10  .  5.25  ■  . 

Fancy  Whole  Wax,  No.  2 .  2.00 

No.  10  . 

Ex.  Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 80  1.00 

No.  10  .  4.0‘J  4.75 


LIMA  BEANS 


Central 
Low  High 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


No.  2  Soaked.. 


Whole,  No.  2 . 90  1.60 

No.  2%  .  nominal 

No.  10  .  4.00  4.75 

Cut,  No.  2 . 75  .82 '/j 

No.  2%  . 92V.  1.00 

No.  10  .  3.5''  3.85 

Sliced,  No.  2 . 87  Vo  .92  Vj 

No.  2 Vi  .  l.OTV:  . 

No.  10  .  3.75  4.35 

niced.  No.  2 .  75  .85 


Shoestring.  No.  2., 
No.  10  . 


Sliced.  No.  2.. 


Diced,  No.  2.. 


West  Coast 
Low  High 


Tiny  Green . 

...  1.75 

1.50 

1.60 

1.50 

1.55 

10  . 

... 

8.00 

Fancy  Small  Green . 

nominal 

1.30 

1.35 

Medium  Green . 

nominal 

1.20 

1.30 

1.25 

1.25 

10  . 

..  7.00 

Green  &  White . 

.95 

1.15 

1.00 

1.10 

.90 

.90 

10  . 

..  5.50 

6.25 

1  Fresh  White . 

.80 

.87V! 

.75 

.80 

.80 

.85 

10  . 

..  4.25 

4.50 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 1. 

12-oz.  vac . . . 

No.  10 . 5 

Ex.  Std.  No.  2...... .  1 

No.  10  .  5 

Std.  No.  2 . 

No.  10  . . . 

White,  Fancy  No.  2....................  1 

No.  10  . 6 

Ex.  Std.  No.  2 . 

No.  10  . 5 

Std.  No.  2 . . 

No.  10  . 4 

Shoepeg,  Fancy  No.  2 . 1 

No.  10  . 6 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 . . . . 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 
No.  10  .... 


No.  10  . 

Ex.  Std.  No.  2.. 


Std.  No.  2 . 90 

No.  10  .  5.50 


HOMINY 

Std.  Split,  No.  1  Tall.. 
No.  2%  . 


MIXED  VEGETABLES 
Fey.,  No.  2 . 


No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s.. 
No.  2  Ex.  Std.  Sweets,  3s.. 


No.  2  Ex.  Std.  Sweets,  5s.. 


No.  2  Std.  Sweets,  3s.. 


No.  2  Std.  Sweets,  5s..., 
No.  10  Std.  Sweets,  2s.. 
No.  10  Std.  Sweets,  3s.. 


No.  10  Std.  Sweets,  5s . . 

No.  2  Fey.  Alaskas,  Is . 


No.  2  Ex.  Std.  Alaskas,  Is.. 


No.  2  Ex.  Std.  Alaskas,  4s.... 
No.  2  Ex.  Std.  Alaskas,  6s.... 
No.  10  Ex.  Std.  Alaskas,  Is.. 
No.  10  Ex.  Std.  Alaskas,  2s.. 
No.  10  Ex.  Std.  Alaskas,  3s.. 
No.  10  Ex.  Std.  Alaskas,  4s.. 


No.  2  Std.  Alaskas,  4s....m 
No.  2  Std.  Alaskas,  5s . 


No.  10  Std.  Alaskas,  3s . 


No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked.. 
10s  . 


.92  V>  .95 

.60  . 

3.00  . 

.62V!  . 

3.00  . 


.05 

1.20 

1.10 

1.16 

5 

6.00 

0 

1.02% 

1.00 

1.05 

0 

6.76 

0 

1.10 

5 

15 

_ 

0 

5.25 

6% 

.90 

.96 

5 

15 

1.25 

1.20 

0 

6.25 

)0 

1.06 

50 

5.90 

.96 

1.00 

1.10 

1.10 

1.15 

).76 

.95 

1.00 

1.00 

1.05 

5.60 

5.65 

.90 

1.10 

1.10 

5.50 

6.70 

.95 

1.07% 

1.00 

5.76 

.90 

.95 

.85 

.95 

5.50 

.66 

.86 

.70 

— 

2.00 

2.50 

2.00 

.87% 

.90 

4.00 

4.60 

.67% 

.77% 

3.50 

1.45 

1.50 

1.30 

1.45 

1.20 

1.20 

1.16 

1.10 

1.10 

1.40 

1.25 

1.10 

1.06 

1.10 

1.16 

1.10 

i.oo 

1.00 

5.25 

5.35 

5.00 

5.35 

1.60 

1.45 

1.45 

1.25 

1.25 

1.35 

1.15 

1.20 

1.10 

1.20 

1.05 

6.00 

6.00 

6.76 

1.26 

1.15 

1.05 

1.00 

1.05 

.95 

1.00 

i;oo 

6.75 

5.50 

4.70 

4.90 

6.26 

4.50 

6.00 

PEAS  AND  CARROTS 

Std  No.  2 . 

Fancy  No.  2 _ _ _ 


3.40  3.85 

3.75  . 

3.60 

PUMPKIN 

a  75 

Fancy,  No.  2 . 

.62% 

.70 

.80 

No.  2%  . . 

1.02% 

.85 

.95 

.92% 

No.  10’  . 

_  3.09 

3.60 

2.85 

3.50 

3.10 

SAUER  KRAUT 

4.50  . 

Fancy  No.  2 . 

. 80 

.85 

.75 

.70 

.76 

.67%  .80 

.70  . 

.65 

.70 

No.  2%  . . 

. 97% 

.85 

.96 

.85 

.90 

3.25  3.76 

3.00  . 

No.  10  . 

.  2.90 

3.25 

2.76 

2.65 

2.76 

SPINACH 

No.  2  . 

_  1.15 

withdrawn 

1.00 

.65  .70 

No.  2%  . . 

_..  1.66 

withdrawn 

1.30 

1.40 

.96  1.16 

1.10 

— 

No.  10  _ 

5.50 

6.00 

withdrawn 

4.25 

4.60 

THE  CANNING  TRADE  •  November  24,  1941 


/ 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.  1.00 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

1.10  1.26 

Triple  No.  2 . . 

1.10  . 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . . 

No.  2%  . . 

1.40  1.85 

No.  3,  Squat  Vac . 

1.26  . 

No.  1ft  . 

4.50  5  no 

1  10 

No.  2%  . . 

1.60  2.0C 

1.70 

No.  in  . , 

6.00  5.50 

TOMATOES 

Solid  Pack 

Fancy,  No.  2 . . . 

1.10  1.25 

1.15  . 

1.25 

No.  2%  . 

1.40  1.65 

1.60 

No.  10  . 

4.76  . 

5.25 

.fiO 

No.  2  . 

.90  ■  1.00 

.95  1.06 

TJn  !«% 

1.30  1.35 

1.25  1.35 

1.36 

ma  in" . 

4.25  4.60 

4.76 

4.50 

With  puree 

std..  No.  1 . . . 

.52%  .55 

.85 

No.  2  . 

.85  . 

.87%  .95 

1.05 

No.  2%  . . 

1.20  1.25 

1.16  1.25 

1.20 

1.26 

No.  lb  . 

3.85  4.00 

4.50  4.75 

3.85 

3.90 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.50  . 

.42%  .45 

No.  10  . 

4.00  . 

4.25  4.50 

3.75 

4.00 

Std.,  No.  1,  Trim  1.035 . 

.47%  . 

.40  .42% 

.65 

No.  10  . 

3.76  . 

4.00  . 

3.60 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . . 

.55 

.60 

Mn  Jlftft  (ia%'  n»  ) 

.60  .62% 

No.  2  (18  oz.) . 

.67%  . 

Nn  ana  Oyi  (an  )  . 

.75  .80 

No.  2  Cyl.  (24  oz.) . 

.87%  .90 

.82%  . 

.80 

.85 

1.65  1.85 

No.  10  . . . 

3.30  3.75 

3.50  3.76 

3.25 

3.50 

CANNED  FRUITS— Continned 


Eaittern  Central 

Low  Hish  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% . . . 

Choice,  No.  2% . .  . .  . 

Std.,  No.  2% . . .  . 

Fey.,  No.  10......... . . .  . 

Choice,  No.  10 . . .  . '  "" 

Std.,  No.  10 . . . 

s.  p.  Pie,  No.  10 . . 

Water,  No.  10 . . .  . . 


West  Coaat 
Low  High 


2.16  2.26 
2.00  2.10 
1.87%  1.85 
7.30  7.60 

6.60  6.80 
6.00  6.26 
6.25  6.60 

5.00  6.25 


PEARS 

Keifer,  Std.,  No.  2%.. _ _  1.77% 

No.  10  . . . . 

Choice,  No.  2% .  1.90 

No.  10  . . . 

Bartlett,  Fancy,  No.  2%..„.. .  2.45 

Choice.  No.  2% . .  2.36 

Std.,  No.  2% .  2.15 

Fey.,  No.  10 . 

Choice.  No.  10....„ . . . 

Std.,  No.  10 . 

No.  10,  Water  . .  . 

No.  10  Pie,  S.  P . 


2.40  2.60 

2.10  2.30 

1.90  2.00 

7.76  8.26 

7.00  7.60 

6.30  6.50 

4.76  6.00 


PINEAPPLE 


F.  O.  B.  Honolulu 

Cuban  Mexican  Crushed  Sliced 


Fancy  No.  1  Flat. 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice... 
No.  10  in  Syrup. 


.77%  .86 
.87%  .90 

.  1.62% 

1.70  1.80 

6.60  6.10 
6.36  . 


PINEAPPLE  JUICE 

Buffet  . . . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 


F.  O.  B.  Honolulu 
.62% 

. 72% 

-  1.07% 

.  1.62% 

. .  2.47% 

.  6.00 


TURNIP  GREENS 

No.  2 . . 

No.  2%  . . 

No.  10  . . 


.86  .76  _ 

1.26  _  _ 

4.00  3.60  _ 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . . 

No.  10  . 

No.  2  Std . 

No.  10  . 

APRICOTS 

No.  2%,  Fancy . . . 

No.  2%,  Choice . 

No.  2%,  Std . . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2 . . 

No.  3  . . 

No.  10,  water . 

BLUEBERRIES 

No!  io"Z!!""!!”!!"Z"!!"!!!!Z"!!Z 

CHERRIES 

Red  Sour  Pitted,  No.  2.............. 

Red  Sour,  Pitted,  No.  10............ 

R.  A.  Fey.,  No.  2% . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


4.60  . 

4.75  5.25 


.95  1.00 

4.00  4.60 

.85  . 


9.00 


1.50  1.65  1.66  . 

8.50  .  8.00  8.60 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  .  . . 

GRAPEFRUIT  SECTIONS  Florida  Texas 

8  oz.  . . .  .  . 

No!  6  !!!!I!!!!!!!Z!!!!!!!!!!!!!!Z!!!!!!!!!!  !!!“!!  !!!!!!!  !!!!!!!  !!! 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . . 

GOOSEBERRIES 

Std.,  No.  2 . . . 

No.  10 _ _ _  _  _  _ 


RASPBERRIES 

Black,  Water,  No.  2 .  .  .  1  66 

No.  10  .  9.60  .  .  . 

Red,  Water,  No.  2 .  .  ...  i  66 

No.  10  .  10.60  11.00  .  . 

Black,  Syrup,  No.  2 .  2.36  2.40  .  .  2.60 

Red,  Syrup,  No.  2 .  2.36  2.46  .  .  3.60 


6!oo  6!25  Canned  Fish 

5.36  5.50 

LOBSTER 


Flats,  1  lb . . .  7.60 

1.00  %  lb . . .  4.26 

4.76  %  lb .  3.25 


OYSTERS 
Std.,  4  oz................. 


2.00 

1.85 

1.66 

2.10 

1.96 

1.60 

6  oz.  .... 
8  oz.  .. 
10  oz.  .. 
Selects, 

6.76 

6.76 

7.00 

SALMON 

nominal 

nominal 

nominal 


Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % _ 

Sockeye,  Flat,  No.  . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


Southern  Northwest  Selects 


1.40 

1.86 


.  3.70 

2.00  2.06 
2.50  2.86 


1.70  1.76 

.  1.20 


2.60  2.62% 
.  1.70 


2.65  2.76 

2.40  2.60 

2.30  2.45 

9.60  . 

8.60  9.25 

7.75  8.26 


2.76  2.80 

9.00  9.60 


SHRIMP 

No.  1,  Small..... 
No.  1,  Medium. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key _  ....... 

%  Oil,  Keyless . 4.26 

%  Oil,  Tomato,  Carton . 

%  Oil,  Key  Carton . 6.00 

%  Mustard,  Keyless .  3.60 

Calif.  Oval  No.  1,  24’8 . 

Calif.  Oval  No.  1,  48*8 . 


Southern 

1.80  . 

1.90  1.95 

2.00  . 


4.26  4.30 


1.26  1.85 

8.00  6.00 


TUNA  FISH,  Per  Case 


Fey.,  Yel.,  Is,  24’s. 
Fey.,  Yel.,  Is,  48’s. 


Light  Meat,  Is. 


26.00 

13.00 

7.76 
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Don^t  Fail  to  File  Your  Report 

I  This  report  will  be  used  as  a  basis  for  allocation  of  materials  for 

the  Canning  Industry.  Upon  it  depends  your  ability  to  get  what  you 
need  for  next  season.  Be  sure  to  make  your  report  fully  and  prompt- 
I  ly  to :  Agricultural  Marketing  Service,  U.  S.  Department  of  Agriculture, 

'  Washington,  D.  C.,  and  to  place  your  orders  for  machinery  and  sup¬ 

plies  at  the  earliest  possible  time.  Data  requested  follow : 

Machinery  Requirements  and  Capacity  of  the  Canning  Industry 

'  1.  If  you  operate  the  same  lines  of  machinery  in  1942  as  in  1941: 

j  a.  What  new  machines  and  equipment  will  you  need  for  replacement? 

I  List  below,  indicating  kind,  size  and  number  needed. 

b.  Estimate  repair  parts  needed  to  maintain  efficient  operation  of  these 

[  lines.  List  below,  indicating  the  number  of  each  item  needed. 

i 

2.  How  many  lines  of  your  machinery  were  not  operated  in  1941  that  could 
be  operated  in  1942? 

a.  What  new  machines  and  equipment  will  be  needed  to  put  these  lines 

I  into  operation?  List  below,  indicatinq  kind,  size  and  number  needed. 

b.  Estimate  repairs  needed  to  put  these  lines  into  operation  and  to  main- 

I  tain  them  through  1942  season.  List  below,  indicating  the  number  of 

i  each  item  needed. 

3.  Give  your  approximate  pack  of  the  following  commodities  for  the  1941 
season,  (in  cases,  all  sizes) 

j  Fruits .  Vegetables . 

Fish .  Meat  .  Others  (list) . . . . 

4  How  much  more  could  you  pack  during  the  1942  season  if  all  your  lines 
(including  those  idle  in  1941)  are  operated,  assuming  ample  supplies  of 
raw  stocks  and  a  labor  situation  similar  to  that  of  1941? 

‘  Increases  over  1941  Cases,  all  sizes 

Fruits .  Vegetables . 

. 

Fish . . .  Meat  . . .  Others  (list)  . . . 

L 

i ' 

^  1  5  a.  Do  you  plan  to  build  any  new  factories  or  add  new  lines  of  machinery 

i'  for  1 942?  If  so,  please  list  below,  indicating  the  kind,  size  and  number 

I  of  the  contemplated  purchases. 

t  b.  Estimate  amount  you  could  pack  on  these  new  lines,  assuming  ample 

[  supplies  of  raw  stocks  and  a  labor  situation  similar  to  that  of  1941. 

'  (Cases,  all  sizes) 

f , 

\  Fruits  .  Vegetables . 

;  Fish  . . .  Meat  .  Others  (list)  . 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display;  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — One  Sinclair  Scott  Nested  Grader  used  two 
seasons,  otherwise  good  as  new.  Two  Scott  Viner  Grading 
Hoppers  30"  x  60",  approximately  600  lbs.  capacity  each.  One 
No.  1  Monitor  Green  Bean  Cutter.  Offering  any  part,  or  all, 
subject  to  prior  sale.  Address  Box  2568,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Canning  Factory,  located  on  Florida  East 
Coast  Railroad,  Florida  City,  Florida.  Two  stucco  buildings, 
one  30  x  60  feet  work  room,  one  60  x  125  feet  two  story  storage 
house.  Plant  fully  equipped  to  can  tomatoes.  Priced  reasonably. 
Carper  &  Moseley,  Bedford,  Va. 


FOR  SALE — Well  equipped  pea  and  corn  cannery  in  a  fertile 
farming  section  of  Pennsylvania.  Priced  for  quick  sale.  Address 
Box  2567,  The  Canning  Trade. 


WANTED  —  CANNED  FOODS 


WANTED  —  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


FOR  SALE— MISCELLANEOUS 


FOR  SALE — Vinegar  stock.  The  Bowman  Apple  Products 
Co.,  Mount  Jackson,  Va. 


HELP  WANTED 


WANTED — Assistant  Plant  Superintendent  with  complete 
knowledge  of  canning  machinery  and  plant  operations;  married 
man  preferred,  25  to  35  years  of  age.  Year  around  work;  op¬ 
portunity  for  advancement.  Box  2563,  The  Canning  Trade. 


FOR  SALE — Scales;  motor  truck  and  warehouse  scales.  New 
and  used.  All  capacities  and  platform  sizes.  Liberal  terms. 
Thousands  of  satisfied  users.  Scale  repairs  for  all  makes. 
Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 


FOR  SALE — 1  Food  Machinery  Tenderometer,  used  only  3 
weeks ;  1  Sinclair  Scott  Pea  Grader,  makes  2  sizes,  complete  with 
lima  bean  screens;  2  Huntley  Lima  Bean  Graders,  making  4 
sizes.  Address  Box  2566,  The  Canning  Trade.  r 


FOR  SALE — One  Indiana  Tomato  Finisher,  one  Berlin  Chap¬ 
man  Tomato  soak-type  Tank,  one  Berlin  Chapman  Rotary 
Tomato  Washer,  one  Berlin  Chapman  Tomato  Scalder,  one  Berlin 
Chapman  three  way  Exhaust  Box  and  one  Berlin  Chapman 
Seven  Station  Filler.  All  machinery  in  A-1  condition.  For  in¬ 
formation  write  Oconomowoc  Canning  Co.,  Sun  Prairie,  Wis. 


FOR  SALE — 2  Berlin  Chapman  Split  Load  Pea  Regraders. 
Grades  peas  from  ones  to  five  sieve  and  sixes  over.  Complete 
with  large  hoppers  for  each  grade.  Also  two  Hansen  Quality 
Separators.  All  in  A-1  condition.  Fuhremann  Canning  Co., 
Appleton,  Wis. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press,  No  dealers.  Box  A-2551,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Plant  Manager,  General  Superin¬ 
tendent  or  Production  Manager.  Twenty-seven  years’  California 
canning  experience  in  large  plants.  Thorough  practical  and 
technical  experience  in  all  departments.  Capable  assuming  plant 
management  and  production  responsibility  of  any  size  plant  or 
plants  packing  diversified  commodities.  Knowledge  improved 
methods.  Correspondence  and  inquiry  invited.  Reference  fur¬ 
nished.  Address  Box  B-2559,  The  Canning  Trade. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cat 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 
Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulare 


MORRAL  BROTHERS,  Morral,  Ohio 


WANTED — Five  Bean  Snippers,  either  Buck  or  Chisholm 
Ryder.  State  age  and  condition.  Box  2565,  The  Canning  Trade. 


WANTED — One  six  or  eight  pocket  Ayars  Filler,  Syruper  or 
Briner.  Bright  Canning  Co.,  Ltd.,  Niagara  Falls,  Canada. 


WANTED — Used  Rotary  Steam  Dryer;  Vinegar  Generators. 
The  Bowman  Apple  Products  Co.,  Mount  Jackson,  Va. 


For  speed f  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

'*They  have  everything  with  half  the  parts’' 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 
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SMILE  AWHILE  WHY  RETAIN  High  Production  Costs? 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


SPENT  SHOT 

A  man  who  had  never  been  on  a  duck  hunt  before  shot  at  a 
duck  in  the  air  and  it  fell  dead. 

“Well,  you  got  him!”  exclaimed  a  friend. 

“Yes,”  answered  the  modest  amateur,  “but  I  might  as  well 
have  saved  my  ammunition;  the  fall  would  have  killed  him 
anyway.” 

A  city  lad  stopped  along  the  side  of  a  country  road  and  got 
out  of  his  car  to  josh  a  barefoot  rural  boy.  Leaning  over  a  fence 
which  happened  to  be  handy,  he  said: 

“Your  corn  is  a  little  yellow,  isn’t  it,  son?” 

“Yes,  sir,  that’s  the  kind  we  planted.” 

“Not  going  to  have  more  than  half  a  crop,  are  you?” 

“No,  sir,  the  landlord  gets  the  other  half.” 

“Then  there’s  not  much  between  you  and  a  damfool,  is  there?” 
“No,  sir,  nothing  but  that  fence.” 

COURAGE  AT  A  PRICE 

Agent — “Sir,  I  have  something  here  which  will  make  you 
popular,  make  your  life  happier,  and  bring  you  a  host  of  new 
friends.” 

Prospective  customer — “I’ll  take  a  quart.” 

Tramp — “Lady,  won’t  you  help  a  poor  mon  that  lost  his  family 
in  the  Florida  flood  and  all  his  money  in  the  Wall  Street  crash?” 

Lady — “Why,  you  are  the  same  man  that  lost  his  family  in 
ihe  Galveston  flood  and  was  shell-shocked  during  the  war.” 

Tramp — “Ain’t  it  so,  lady?  I’m  the  unluckiest  guy  on  the 
face  of  the  earth.” 

“Why  are  you  crying?” 

“Father  called  mother  a  waddling  goose.” 

“Well?” 

“Mother  called  father  a  stupid  ass.” 

“But  why  are  you  crying?” 

“Well,  what  am  I?” 

“I  had  a  narrow  escape  last  night!” 

“What’s  that?” 

“Well,  I  woke  up  in  the  middle  of  the  night  and  saw  some¬ 
thing  white  in  my  room.  So  I  grabbed  my  gun  and  shot  it. 
.\.fter  I  had  turned  on  the  light  I  found  that  it  was  my  shirt.” 
“I  don’t  see  any  narrow  escape  to  that.” 

“Why,  just  suppose  I  hadn’t  taken  my  shirt  off  last  night!” 

NOT  HOMESICK 

Moses  was  in  the  war.  At  every  explosion  he  strove  for  the 
rear  line.  His'  colonel  talked  to  him  about  it. 

“You  shouldn’t  be  afraid,  Mose.  Why,  what  if  you  do  stop  a 
hell.  Heaven’s  your  home.” 

“Yassah,  boss,  ah  knows.  But  ah  ain’t  homesick.” 

A  man  walked  into  a  restaurant  and  ordered  four  poached 
ggs  and  chips,  a  dozen  oysters,  and  a  grilled  steak. 

After  wading  through  these  he  finished  off  with  four  dough- 
•  uts  and  two  cups  of  coffee. 

When  the  waiter  presented  the  bill  he  remarked:  “Excuse 
■le,  sir,  but  you  must  enjoy  your  meals.” 

“Far  from  it,”  replied  the  diner.  “As  a  matter  of  fact,  I 
ate  ’em — but  I’m  nuts  about  bicarbonate  of  soda.” 

Pretty  Young  Shopper — “Are  you  sure  that  these  window 
curtains  won’t  shrink?  I  want  them  for  my  bedroom.” 

Fresh  Salesman — “You  shouldn’t  worry,  dearie,  with  your 
figure.” 


•  In  a  competitive  market — under  conditions  that  automatically 
place  a  maximum  selling  price  on  products — why  continue  with 
production  equipment  and  methods  that  give  you  costs  that  al¬ 
low  no  safety  in  profit  margin?  Langsenkamp  units  are  design 
ed  and  constructed  to  permit  higher  quality  products  to  be  made 
at  lower  production  costs.  They  accomplish  this  purpose. 
Production  history  they  have  made  has  given  Langsenkamp 
Equipment  leadership  in  its  field.  Measured  in  terms  of  pro¬ 
duction  results  it  represents  the  most  economical  equipment  that 
can  be  installed. 

F.  H.  LANGSENKAMP  COMPANY 

"^Efficiency  in  the  Canning  Plant” 

INDIANAPOLIS.  INDIANA 

4 


CORRUGATED  •  SOLID  FIBRE 

BOXES 

Phone :  Curtis  0270 

THE  EASTERN  BOX  COMPANY 

East  Brooklyn  P.  O.  BALTIMORE.  MD . 
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A  NECESSITY  FOR  BEHER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

The  construction  and  operation  of 
Hamachek  Ideal  Viners  assures  more 
thorough  hulling.  This  means  more 
peas  from  the  same  vines,  and  an  im¬ 
portant  improvement  in  quality  due  to 
less  breakage  and  damage  to  the  peas 
during  the  hulling  process.  The  peas 
saved  are  the  best  quality  that  were  in 
the  vines. 

The  savings  effected  over  the  use  of 
any  other  machine  amount  to  several 
hundred  dollars  to  each  viner,  each 
season. 


EtlabliihtA  till  •  laearMnled  1124 


gEW  »  ■  «  E  E  HI  I  $  C  0  ■  S  I  E 


WHERE  TO  BUY 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking 
Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Clarming  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  C!o.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 
Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  (3onn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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Will  seal  any  size  Carton.  All  steel  construction  mounted  on 
casters.  Built  in  any  capacity.  Advise  size  of  cartons  used 
and  will  quote  accordingly. 

A.  K.  ROBINS  &  COMPANY,  INC. 

Caterers  to  Canners 

BALTIMORE  -  -  MARYLAND 


COMPREHENSIVE 

INSURANCE 

PROTECTION 

which  protects  you  automatically 

FOR  THE  RIGHT  AMOUNT 

AT  ALL  TIMES . 

AT  MINIMUM  COST  .  .  . 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


ATTEMTION{i*SKiRl 


ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 


CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to 
Navy  or  other  Specifications — ALL 
BOUND  -  ROCK  FASTENER  - 
WOODEN  BOXES  for  all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CO..  INC. 

Portsmouth,  Virginia 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  s  doeller 

CO. 

PALTIMORE.MD. 


ROBCO  Container  Sealer 
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nd  IRRIGATION 


fiwdtice  cW'p4,  like  tlui 


A  fine  field  of  our  Wilt  Resistant  Strain  of  the  original  Cleveland  Alaska 
Growing  in  the  upper  Snake  River  Valley  of  Idaho. 

t 

Note  forest  or  wooded  areas  and  mountains  in  the  background.  These 
peas  are  grown  at  an  elevation  of  more  than  a  mile  above  sea  level. 

ROGERS  BROS.  SEED  CO. 

308  W.  WASHINGTON  ST.,  CHICAGO 

Breeders  and  Growers 

PEAS  «  swnr  *  CORN  •  BEANS 


